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Schibsted 1839 — 1992

Schibsted Forlagene

Publishing house 1839
Aftenposten

Morning newspaper 1860
Verdens Gang

Evening newspaper 1966
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Schibsted is in a growth phase
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http://www.infojobs.net/index.htm
http://www.segundamano.es/
http://www.finn.no/finn/?WT.svl=headerleftlogo

Schibsted will be

the most attractive media group in Europe

through people who dare, who challenge and who create!

Schibsted will be/cgme

Growth

Europe's mos
innovative

founded on
strong brands.

¢

Organisation Group
A leading grou leading gro A Fgﬁelopment
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new media. Improvement. entrepreneur

ship.

Finance

A leading
< media group

(n Europe
with regard to
long-term
financial
returns and
risk
management.

Schibsted is

A broad media
group which
conveys important,
useful and
entertaining content.

A group that fosters
democracy and
diversity through
integrity and editorial
independence.

A knowledge-based
group whose core
resources are
strong brand and
highly qualified
employees.

A listed company
giving competitive
financial

returns based on a
sound balance
sheet.
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Continued growth in new areas through
development of core activities

————
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Growth prioritized through media houses
In key markets

Priority

1. Home markets:
Norway
Sweden
Estonia

2. New home markets:
Spain

France

Lithuania

3. Leverage on leading
edge competence and
market development:
Italy

Austria

Russia

Singapore

LatAm

High market share in several channels
New products and channels
(search, mobile platforms)

High market share in few channels
Growing products
(free sheets, online newspapers, classifieds)

Low market share

Portfolio administration — potential
divestments or further development of
assets
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The building of strong media houses is key

Sweden example
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Increased share of media consumption

during the day

80%
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Paid daily == Tabloid =

TV = Online = Free daily

> 22.00
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Crosslink is key
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Utilizing size take 1,

proven concepts boosting new initiatives
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Utilizing size take 2;
proven concepts boosting new Initiatives

aﬁe“n 0 ﬁen stiftsiden Sesam Goo gle

DNB NOR
Traffic: 840,000 weekly users Direct hits (+ search engines) Traffic: 2,200,000 weekly users
26 %
12 % 62 %

E n
[ |
Goal: 350,000 weekly users
Result: 566,000 weekly users

13 é(IHIBSTED
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E24 the largest business news site in Norway In
an instant

Unique weekly visitors
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Some trends we are watching

Social media

People want to contribute their own content

Many-to-many communication

15

Long tail

Web-TV

Verticalization of the web

Niche media

Broadcast TV declining

Web-TV increasing

Cg(IHIBSTEl}




Users want to contribute in all channels

Blogs on serious topics

Home made videos

=B .= = ___&  (On-site journalism

biscket

Video ads

sl ) 00i00/60:00 (=i
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Social media drives impressions

Million unique visitors Million page impressions

L ve =t - 168

<
|

2. MSN 2.0 2. FINN 130

3. Startsiden 1.8 3. Dagbladet 69

4. Dagbladet 1.8 4. MSN 52
@ E 5. Startsiden 38

6. Gule Sider 1.2 6. TV2 Nettavisen 20

7. TV2 Nettavisen 1.1 7. Gule Sider 19

8. Kvasir 0.9 8. SOL 16
@sten D @osten )

10. SOL 0.7 10. Kvasir 11

* Nettby has lifted VG to no.1 position

* Nettby had ~0.4 million unique visitors in week 11 and, 113 million
page impressions

e Finn as a social media: 80% of visitors to FINN’s real estate did not
plan to buy or sell

Cg(II—IIBSTED



Some trends we are watching

Social media

People want to contribute their own content

Many-to-many communication

18

Verticalization of the web
Long tail

Niche media

Broadcast TV declining
Web-TV

Web-TV increasing

Cg(IHIBSTEl}
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Activity on the web Is growing in the tail
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» Large front-pages * Vertical leaders e The tail
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The tail — Norwegian interest in Samurais?

nettby.no

i B LOG G

Ha deg vekk. din tolper. - Ninjaer og samuraic

Groups on Nettby

VG Blog

FINN Classifieds

Sesam search

Ok,
mrs:l 4 annonser Sorter etter | Dato v [EICT
Sa
Bilde Chverskrift Sted Pris Dato
] . Egersund T893 - EB:DE_EDDT

» | [HS Kiakkenkniver avtong 22:06
Les +
Tra Sesam
du | samurai

Mettsek
Ve E Nyhetsssk 225

Bedriftssgk

. | 52 166 treff pd samurai
Det 2 Personsek P Samurz
sped - . - ) o .

= Bildesak g5 140 Leksikon (wikipedia): treff pa Samurai

Sarmuraiene var krigere som kjempet for noe sam har blitt et glemt ord, s&ere. Samuraiene var
Blogosak heta 134

i & Tv-Sak 3 on et kort sverd, detwar katana "daito” som betyr langt sverd og wakizashi shoto som betyr kort

R — sverd...
s B Veorsak _ . )
zanf Bedriftssek: 5 treff pa samurai
har = Skjul meny .

Samurai Karateklubb

Saketips

| Nettsok _|i

krinere som var respekiert over hele Japan. P& vensire side av obi (beltet) bar samuraien et lanot

mer infao
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Effective advertising?

bl cket...

Im@:& storsta Kip & Iﬁ{j marknad

blescket

| 00:00/00:00 (=}
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Development in online advertising

Traditional
banner ads

Pay per click

(PPC)

Pay per
transaction

SeRSAM erm =

Time limited
advertising

Advertisers

A 4

pay per page
view

o Advertising will
be a variable
cost for
advertisers

e Schibsted will be
able to capitalize
on increased
number of visits

é(IHIBSTED




Some trends we are watching

Social media

People want to contribute their own content

Many-to-many communication

Verticalization of the web
Long tail

Niche media

Broadcast TV declining
Web-TV

Web-TV increasing

23
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Norwegians are spending less time watching TV

24

Time spent decreased in 2006 and this
trend continues into 2007

Percentage decrease in time spent per
day viewing TV

YoY 05-06 Jan./Feb. 06-07

- 5.9%

- 10.2%

Important group for advertisers sees
largest decline

Percentage decrease in time spent per
day viewing TV (age: 30-39 y)

Jan./Feb. 06-07

- 19%

Source: TNS Gallup
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Web-TV sees large growth in traffic

Aftonbladet.se VG Nett
800000
700000 600 000 -
550 000
600 000 500 000 4
500 000 450 000 -
400 000 -
400 000 350000
300000 300000 -
250000 -
200 000 200000 -
150 000 |
100 000 I T T T T T T T 1
100 000 : ‘ : :
N S LK & ¢ S 8 R
Unique visitors per month Unique visitors per week

* Unique visitors to Aftonbladet.se web-TV has increased with 87% the last year
» Aftonbladet.se reaches 44% of all Swedish web-TV viewers and show 4 million videos every week

* VG Nett shows above 1.5 million videos every week

Cg(II—IIBSTED
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Web-TV is viewed In the afternoon

Most common material

Most demanded material

Percentage that think they will watch more web-TV in 6 months

Percentage that watch less traditional TV because of web-TV

Aftonbladet.se Web-TV, December 2006

Unigue web browsers,

average per hour

1h2h3h4h5h 6h7h8h9h 10 11 12 13 14 15 16 17 18 19 20 21 22 23 Oh

Source: SVTi, Aftonbladet, MMS

h h h h h h h h h h h h h h

Time of day

News (49 %)
Skits/humour (14 %)
News (45 %)

Sports (16 %)

28 % of web-TV viewers

15 % of web-TV viewers

Traditional TV
407
357
304
25

Percent

201
15]
107

51

6

1h 2h 3h 4h 5h 6h 7h 8h 9h 10 11 12 13 14 15 16 17 18 19 20 21 22 23 Oh

h

h

h h h h h

Time of day

h

h h h h h h
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Good start of the year for online and print

Growth in advertising revenue through Norwegian media agency in %
January and February 2007

Internet 24.9
Daily press 6 * Continued strong
growth online
® Good start of the
TV -1.9 year for print ads
Total 6.6

27 Cgcﬁ IBSTED
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‘Survival of the fittest’

_—

"It Is not the strongest of the species that

but the one most responsive to change.”

\

T

survive, nor the most intelligent,

Charles Darwin

Cﬁ(:HlBETED
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Schibsted will be

the most attractive media group in Europe

through people who dare, who challenge and who create!

Schibsted will bgche

Growth

Europe's mos
innovative

founded on
strong brands.

Organisation Group
A leading grou leading gro A Fgﬁopmem
- el i L1 [ELisolprs wi?h an open
In UNders anding o g ludin ,
changes n talent, loaders, e g
mediausage and | gmp|oyees and hallmarked b
applying thl_s cresivE officient y
knowledge n organisations T
devgl_opmg embracing andpstron
tradltlona_tl and G GILE " cal g
new media. Improvement. entrepreneur

ship.

Finance

A leading
< media group

(n Europe
with regard to
long-term
financial
returns and
risk
management.

Schibsted is

A broad media
group which
conveys important,
useful and

entertaining content.

A group that fosters
democracy and
diversity through
integrity and editorial
independence.

A knowledge-based
group whose core
resources are
strong brand and
highly qualified
employees.

A listed company
giving competitive
financial
returns based on a
sound balance
sheet.
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"EUROPEAN BEST PRACTICE”
From foillware to action

e WHO IS NO. 17
EXTENSIVE

AND
« HOW GOOD ARE WE? PRACTICAL
WORK

« HOW CAN WE BECOME THE BEST?

CchmﬁTED



Busme ssWee

THE L/ORLDS GT
MOST WNOVATIVE

C WA/V/ES,, .
é WHP— /"ﬂ/,,,o,j, ,Zo g o l\‘i

‘Qa\\ Péé / Share pIte
Mlﬁ/d@’b o prain Y scrermtasTs

)\ ‘ ‘\,ﬂ /877

\\ 117 ) 57””“5 — écef .

ombrace ﬁdﬁ?/" £

JIBSTED



WHY BEST 1995-2005
| PRACTICES  MARGINGROWTH: STOCK RETURNS*

Hell, Pod Word,Outstanding design and innovativ softvare plaffoms L 0 0
create an unrivaled usereatpenﬁenc»ﬂfn : -9 Wh  246%

Allows one of the world's brightest crops of engineers time to 5 o
experiment. Focusesonsim%?itcityanfsthecu tomer, 0 n/a /
Revampedits vaunted R&D labs in 2003 o centraize basic research. % 34 119
With new CEQ George Buckley, an engineer s back at the helm, ; -

cost-uting strategy call for educing vehicle system costs as a whole,

Amaster o manufachuring innovation, and now, hybrid technology. New AR 17 18

 andPC services, called Live, is off o a solid start, e L e
-~ Transforming from an efficiency powerhouse to one that values bold. N e
_ideas;Nowntgtes'managet‘sgﬁramag“imaginationam:icouiage.‘,‘i- ‘. e 57 | 134 :
~ s "connect and deve ‘modelcalsforS0%ofnewproductstocome 4 a4 |
fro'rnoutSide.Designa%inmvationexecs-arenmpartoftheorgchart Al. = 4-4 126

' . : GthalhandSetleadaDiverse'teamscreatemmmnemgdmndm-*f % - .
| al tUW.-mﬂmhﬂms-D%@iedlmmmmr'enmmketgs A.. - 00 346

Primes'MndmvsandOfﬁc'esaleswithimmvaﬁms.mmcomboofweb,.. B )0 185
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EXAMPLES
WHAT ARE WE DOING 8 MONTHS AFTER?

TOP TEAMS - EXTERNAL COACHING
- LEADERSHIP CRITERIAS DEVELOPED
- 360 &+ FEEDBACK + GPW
- SCHIBSTED CALENDER & BUSINESS REVIEW

SALES - HIRE & FIRE
- TRAINEEPROGRAM
- EXTENSIVE TRAINING
- NEW PRODUCTS
- SCHIBSTED SALE AWARDS

INNOVATION &

CONTINOUS IMPROVEMENT -4 PILOTS TO LEARN ENGAGING TECHNOLOGIES
- MORE SYSTEMATIC NETWORKING

MARKET INSIGHT - SEGMENTATION MODELS
- DIFFERENTIATED PROGRAMS
- ANNA KIRAH

Cg(II—IIBSTED



STRATEGIC PROJECTS/ISSUES 2007

2. Print

3. Living pictures

4 Online papers

5. Mobile

6. Search/Classifieds

«P31SqIYyds Jo Mued, '8
wiojre|d pe auljuQ ‘6

oy
O
o
>
n
=
3
®
-
S.
g,
(@]
-y
—

(]auueyd ninw) «09¢ "2
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State of the Norwegian

Y-on-y growth in percent

Q4

7%

Daily press

2006

6%

Daily press

9

Source: IRM March 2007

8%

32%

TV

9%

Internet
42%

TV

Internet

ad market

9%

Total

6%

Total

Strong cycle in
Norway

Strong growth
particularly online

CchmﬁTED



Improved performance

® Cost reductions according to plan

 Staff reduced with 90 employees

 Staff reduction finalized earlier than anticipated
* Improved circulation situation so far in 2007
®* Good ad revenue growth so far in 2007

* Product development to stabilize circulation and
develop new revenues

10
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Readership on- and offline

Daily readership, thousands

[ Only online version
B Both

I Only paper version

. 1,877 1,910 1,919

1,84
Leop 1748
1655 1,683
1571 1,586
150p 1543

1391 1481 = 491 | |540| |616| |gg6
__ [0 [ws] 199] (22 |20

o ]

R B Bt B PR 259

221 285 306
1371
132308 5 W 101

1158 11421136 @ 1126 @ 1118 1082 1028

97/2 98/2 99/2 00/2 01/2 02/1 02/2 03/1 03/2 04/1 04/2 05/1 05/2 06/1 06/2 07/1
1 C§CHIBSTED

Source: Gallup — 96/97 represents Forbruker & Media 02/97
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Financials 1998 — 2006

NOK millions

200

175 A
150 -
125 A
100 -
75 A

50 A

e | -110%

-120%

-65%

-93%

-15%

12%

B Revenue

B Operating profit

1998

1999

2000

2001

2002

2003

2004

2005

2006
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Few dark skies N E T T

13

Good growth both in ad revenues and other revenues
Operating margin expected to remain stable in 2007

Experiments to capitalize on traffic with new pricing models for brand
advertising

e Top banner shared by two advertisers per 24 h — price increases more easily
accepted

Strong growth for Nettby — community launched in September 2006

« Good potential for advertising slots sold per demography and priced per
impression

Snutter.no launched in February — users publish own videos

Increased acceptance for web-TV

Cg(II—IIBSTED




Good situation for the print
newspaper

* Slight decline in circulation for the morning edition

® Good results on the advertising side

» Continued strong growth in recruitment advertising

« Growth in real estate advertising
* Cost increase expected in 2007
* Increased volume costs and higher activity level

* Continued revenue growth and strengthened position for
Aftenposten.no

14
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Good prospects for E24.no

* E24.nois the largest business news site in Norway

* The long term ambition is to become the largest player within
business news in Norway — regardless of media platform

* Break even to be reached in 2007
* Good advertising sales in 2007

* Now 20 full time employees

15
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Strong outlook for FINN

¢ Strong volume growth within all verticals so far in 2007

e Recruitment 57 %

* Real estate 22 %
e Cars 13 %
* Torget 73 %

® Good growth in brand advertising expected to continue in 2007
e Strong growth expected for FINN Torget (general merchandise)

®* Finn Reise the largest travel site in Norway

» Strong ad sales expected

« Will contribute negatively in 2007 due to extra marketing and start up costs
® Potential price increases for certain verticals over time

16
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Development

A

17

y

Experience and knowledge
(learning loops)

“Launch and learn’

~
~/ "
O

Development of:

Cost

* QOrganisation
* Product
* Technology

» Time

(§CHIBSTED




FINN Is a Great Place to Work 2007

* Management is competent at leading the company - 91% (92%)
®* There are good and unigue personnel offerings — 83% (88%)

* Everybody has an opportunity for extra reward — 88% (86%)

* | feel important at work — 86% (91%)

®* Coworkers care for each others — 97% (89%)

®* Promotion goes to those that deserve it the most — 83% (80%)

®* FINN is a fun place to work — 91% (90%)

e Allin all FINN is a great place to work — 95% (94%)

—~—————

FINN rewarded number 3 out of 59 Norwegian companies

18 é(IHIBSTED

Note: Great Place to Work is an international survey on work environment. In Norway 9,000 employees in 50 companies have
responded. Top 100 in Europe 2006 in ()




Why Schibsted goes for search QSanT

* Online ad market is growing fast — search and directories make up an
increasing share of total market

* In the short term directories will contribute with most of the revenues —
represent a substantial market where Schibsted has no prior position

* |n the longer term search words and pay per click will be important

* [nternational giants dominate the search market and may expand into other
online services

* Among Schibsted’s competitive advantages are knowledge of local market,
valuable content and strong online positions

® Sesam.no launched 1 November 2005

® Sesam.se launched autumn 2006
19 Cg(II—IIBSTED




sesam’

Several measures will be taken to improve
position and performance

— Integrate product more closely with other Schibsted products

* More relevant for users
» Generate more traffic

— Continued improvement of quality for searches

— Strengthen organisation

20 é(IHIBSTED




Media Norge — Brief update

Capital Markets Day
Stockholm
March, 28th 2007
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“Media Norge” will merge the ownership of the
newspapers

Media Norge ASA

- 100 %

\ * * \ \
HArtenpofien Uergens 488 Tidende Sedrelandsvennen o) L einn

Stavanger Aftenblad

22 (§CHIBSTED




Newspaper readership among youths in Norway

(18-24 year olds)

) ] T@thhiim

103 %

1996 1997 1998 1999 2000 2001

Vergens 458 Tidende

105 %
100 %
95 %

90 %

80 %

5%

70 %

65 % T T T T T T
1996 1997 1998 1999 2000 2001

110 %

105 %

100 %

95 %

90 %

85%

80 %

75% -

105 %

100 %

95 %

90 %

85 %

80 %

75 % -

1996

1997

1998

Stava

T T
1999 2000 2001

r Aftenblad

1996

1997

1998

1999 2000 2001




Media Norge — an offensive effort to create
Norwegian winners in a digital future

Fvn.no Gedrelandsvennen

sesam’

NARINGSLIV

WEB-TV

MOBILE

2 éCHIBSTED




“Media Norge” — Regional diversity on a strong
publicity platform

25

" Media Norge aims to become the leading
media company in Norway —
characterised by capacity for innovation
and the systematic development of new
products in all available channels — both
regionally and nationally”

CgfL:HIB&;’rED



PRELIMINARY

The five media houses have estimated the total
synergies to more than NOK 200 million

350 -

300 A

250 A

200 A

150 +

100 +

50 -

0

26

17-21 285-313
67-92 ? : """"""
200

Increased IT,ad Editorial, New media Total
ad production, print and
revenues call center, distribution

casual sales,

support

functions

C§CHIBSTED




Media Norge will be a listed subsidiary of Schibsted

— The most important media company in Norway

— Schibsted’s ownership will be limited to 50.1% the first two years, and 65%
the following 5 years. Schibsted will have to seats at the board of directors,
Including the chairman the first two years.

— Arm’s length and agreement on cooperation between Schibsted on Media
Norge:

— New media

— Competence, talent and organisational development
— Business development

07 Cg(ll—l IBSTED




“Media Norge™ will have a strong relationship with

Schibsted

Organization and
competence
development

Business
development

New media

* Common trainee program?
+  Coordinated career opportunities
=  Common training programs

"Media Norge”
and Schibsted will
have a strong and

Information and competence sharing - .
open relationship

Common projects on key strategic areas
Common strategy discussions on senior

management level The companies

will build up
common
competences

Product and content development
Drive new products launches
Technology sharing

28
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Conditions for the implementation of the merger

@ The four mergers are implemented concurrently

@ Approval from the Norwegian Competition Authority and the
Norwegian Media Authority

@ Approval of listing on Oslo Stock Exchange
@ None of the parties is in material breach of the merger plan
@ Necessary consents from relevant contracting parties on terms that will

have no material negative impact on the financial position of continued
operations of Media Norge

- Cg(ll—l IBSTED




Potential time line — “Media Norge”

JUNE-AUGUST: Consent from Norwegian authorities?
AUGUST: Recruitment of CEO and top team.
OCTOBER: The creation of the new group

Listing on Oslo Stock Exchange

30 CchmsTED




Potential for substantial value increase
EV/EBITDA 2006

Bergens 325 Tidende 4o The pricing of the media houses before the
drelandgvennen 2,7 Media Norge announcement was substantially
&m;%mm 4.4 lower than for comparable companies.

Schibsted N

Sanoma WSOY
Alma Media
Daily Mail & GT

New York Times

Newspapers?

Telegraaf Media 14

Average: Illx

Google 30
Yahoo

Amazon

Internet?

eBay ;
Average: 21x
1) EV/EBITDA 2005 for Schibsted, Bergens Tidende, Faedrelandsvennen, and Stavanger Aftenblad

2) Based on peer group used by the Kaupthing equity research department (17 Jan 07)
3) Based on an offer from Schibsted of NOK 500 million for the entire operation
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Growth in Swedish total ad market
Y-0-y growth, percent

Estimate was 6% C@

14,0%
12,0% -
10,0% -
8,0%
6,0% - 51%
4,0%
2,0% A 0,4%
0,0% ! ! — . . .
-2,0% -
-4,0% -
-6,0% -
-8,0%

12,0%

9,4%

7,5%

6,0%

-4,0%

-6,0%

> {2

® &
S N § S
> P X Dy 3

Growth in January of +4.5% - internet not included
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Expected growth in 2007

Y-0-y growth in Swedish ad market, percent

35,0%

32,0%

30,0% -
25,0% A
20,0% -
15,0% -

10,0% -
5,0% ©,0%

500 | 0%

0,0% T T T T

4 Cg(ll—l IBSTED
Source: IRM Nov 2006




Update Aftonbladet group \

* Print ads — about level with 2006

® Circulation — down 3.6% ack February

* [nternet ads — weaker growth than expected

® Several new internet initiatives, local news, video clips

* Hitta.se — according to plan, new SMS service implemented — now more
traffic than Eniro

* Teleadress — in the black

* TV7 - early days, slow ad sales

* PunktSE — readership on track but very slow ad sales, though competition

* Blocket - continued growth, looking good

* Prisjakt — small business but in the black

c Cg(IHIBSTEl}




Aftonbladet, monthly increase/decrease

circulation

Thousand copies

-11

-15

-20

-19

-22

-24

11-34

JO6 Feb Mar Apr may Jun Jul

Aug Sep Oct Nov Dec JO7 Feb
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Aftonbladet and Expressen, circulation \

500 000
—4— Aftonbladet

Expressen
450 000 -

400 000 -

350 000

300 000

250 000

200 000

Jul
Aug
Apr
Jul
Aug

Apr
May

Jan
Feb
Mar
Jun
Sep
Oct
Nov
Dec
Jan
Feb
Mar
May
Jun
Sep
Oct
Nov
Dec
Jan

2005 2006 2007
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Aftonbladet.se financials 1999 — 2006

NOK million

210 + O Revenue

185 - B Operating profit
160 A
135 -
110 A

35%

22%

60 - 13%
1699 | 3%

35 - -65%

6% | [15%
10 | LL

-15 A

1999 2000 2001 2002 2003 2004 2005 2006
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Strong potential for Hitta.se

® Considerable Swedish directories market migrating online
* Print directories market of SEK 2 billion in 2006 - decline of 1%
» Online directories and classifieds market of SEK 900 million in 2006 -
growth of 18%

* Hitta reached 105% of Eniro’s traffic in week 11
® Focus on building a strong sales force

* Expected strong sales growth in 2007

* Break-even expected by the end of 2007

9 é(IHIBSTED
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Update Svenska Dagbladet Group V

® Highest circulation increase in Sweden in 2006 (again)

* |ncreased market share in principal market Stockholm (again) both
circulation and advertising

* Best ever profit in 2006

Q1 update:

* Print ads - strong growth and continued increase in market share
* Circulation — above 200,000 - level with 2006

* |nternet ads — almost 100% increase

* E24: No. 1 business site, by far

* SvD more traffic than Dagens Nyheter

10 Cg(IHIBSTEl}




SvD — share of readers in Stockholm vs

Dagens Nyheter

40,0%

35,0%

30,0%

25,0%

20,0%

11

v

35,2%

31,3%

32,2%

31,0%

25,9%

26,8%

N
0
~
(=]
S

2000

2001

2002

2003

2004

2005

2006
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Development E24.se vs. Dl.se
Unique visitors per week

1 000 000

900 000

800 000

700 000

600 000

500 000

400 000

300 000

200 000

100 000

0

12

2006: Revenues SEK 39 million, EBITDA SEK 6 million

Aok, (o2

v

—UB E24
— UB DI

10 12 14 16 18 20 22 24 26 28 30 3234 36 38404244 46485052 2 4 6 8 10 week

2006 2007

(§CHIBSTED

Source: Kiaindex — Insight XE and SiteCensus



Slow start 2007
Metrono

* Fraud investigation — isolated to four indiviuals, no major damage to business
relations

* New management in place — strategy in process to be revised — focus on core

®* The Nordic production market is still strong due to more channels and continued
good business climate

Update Q1.:
* Slow start 2006, no production of Big Brother, except Finland

e Stronger backlog in Norway, Denmark and Finland

13 Cg(ll—l IBSTED



On track

14

REW\ET!

® 2006 another year of change — cinemas in Denmark and Finland sold
® Schibsted bought remaining 50% of shares

® Operating profit (EBITA) in 2007 of NOK 12 million (NOK -7 million)

Update Q1.
* 2007 started slightly better than plan

® Online sales of motion pictures in cooperation with VG starting mid
2007

CchmﬁTED
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Aspiro in Brief

>SPIne

The Nordic/Baltic region’s market leader in distributing mobile

content services

Net sales 2006: SEK 447.8 (407.9) million

EBITDA 2006: SEK 63.5 (35.6) million

Head office in Sweden, operating headquarter in Oslo

Local presence in Norway, Denmark, Finland, Luxembourg,

Estonia, Latvia and Lithuania
Market cap. 21 March: approx. SEK 493 million

Cg(IHIBSTEl}




Outlook for Aspiro

>SPIne

® Secure the very strong market position within content download

services — with retained high profitability

® Expected strong growth the coming years within the new service
segments mobile-TV, music, search services and mobile marketing —

will reduce year-2007 EBITDA of SEK 15-25 million

16
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AGENDA SWEDEN
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Schibsted Sweden 2007

il
111

Schib"'éted —the largest and leading “media mall

18

SvD =
www.svd.se
E IT | EEE
N
KN M
TASTELINE.COM RS \ .
i s wm_?_;%f

AER[ON BIANET

58
Sveriqes stireta Kip & Salf wardmad

APTE]NBLRH‘;E
bl:cke

S@Sam-=e

byibit

MOTESPLATSEN

'www.alltu-smkiwlm.sa-

alliid Spped

" in Sweden
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Schibsted Sverige 2007

- . |

IINETON B IAD E,

. 3 T

~aCHIBSTELD
:_-

/e shall use our combined strength
and create smart solutions
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The media house strategy creates a unique reach

Daily reach, thousand

4000

1 Online
[ Both
I Paper

3500
3000
2500

2000

1500  H H H H

1000 (/A INE
500
0

1999 2000

20

Source: Orvesto — SIFO Research International

Al

2001

2002

2003

2004

2005

Mal
2006 2007
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Hitta vs. Eniro

Unique visitors per week

2 500 000 .
— Hitta
d —— Eniro
2 000 000 P W s \\//V
1 500 000 \ / /_\/\V
1 000 000 //_’\/_/\/\/\,\/\V
500 000
O rr1r1rrrrvrr7vr7r1rrrirrirr1rrroror1r1r0r107r17 1 1717 1 1 17 1 17 1 17T 1T 17T 17T 17T T 1TT7T T T T TTTTTTTTTTTTTTTT
YO PN D PR A @R Y 90
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Our online position is unique

week. 10 (* week 8), unique visitors, millions

1. MSN.se

5,9

. Aftonbladet.se

4,0*

f\

3. Blocket.se

2,9*

f

. Hitta

:

Wi

I&¢

5. Eniro.se (yellow pages)
6. Expressen
7. Tidningsnatet Network

2,2 9’8{ Storsta K
1,9*

1,5

SvD Nya Medier

U

35% of top 20 traffic

9. SVT.se
10. DN.se
11. Tradera.com

1,2
1,0
1,0*

\J

21. Di.se

0,7

<22.Svise

:

22

Note: SvD Nya Medier Network includes N24.se and Svd.se
Source. Kiaindex — Insight XE and SiteCensus

v
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Ten years ago we were a newspaper company

23

80%
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—
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We have gradually developed the media house strategy

80% -

70%

60%

50%

40%

30%

20% -

10%

0% T T T T
Fore 8.00 8.00-12.00 12.00-17.00 17.00-19.00 19.00-22.00 Efter 22.00

Paid daily === Tabloid = TV == Online = Free daily
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Competition is speeding up!
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We shall focus on 4 strategic areas

1. Consumer insight

2. Media channels

3. Verticals

4. Regions

26
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Understanding new media behavior

27

1. Consumer insight

2. Media channels

3. Verticals

4. Regions
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Consumer Insight - always the consumer perspective

vV
Sondag
Sportbladet
Klick
Nyheter
Sportbladet
Nojesliv
Kvinna
Plus
TV iveckan

Kultur/Ngje
Resor
Mat&Dryck

Zx||

= .

Magasinet

Metronome

DVD/Video
Biofilmer

Sandrew Metronome
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Live images in all channels

29

1. Consumer insight

2. Media channels

3. Verticals

4. Regions

Ur tv-tablan i kvall:
21.30 Tylers

| I Wotorisk bactuv
| ke fast

NARINGSLIV
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http://www.aftonbladet.se/vss/tv/avd/0,4050,3301,00.html

Our main challenge

1. More live images in existing online channels

. ACtlve
2.New services and brands . hittaf’ HR -

3.Entering new areas

30
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Web-TV clip

31

Sak
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Concept example 1: Niche channels

|@ Aftonbladet: Sveriges nyhetsportal - Microsoft Internet Explorer
File Edit Wiew Favorites Tools Help

€] ) \ﬂ Ig 7;‘1 /_" Search \iﬂleavnntas 4 - & = 3%

Adchess | @] hitp: oo, aftonbladst. sef
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x| 2] € e lprecae £
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Concept example 2: Video On Demand
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Mobile - develop platforms together

1. Consumer insight

2. Media channels

3. Verticals

4. Regions

34

Platforms for increased
functionality and lower cost

N
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Verticals and 360

1. Consumer insight

2. Media channels 3. Verticals

4. Regions

35

AFTHLA]]ET

BRYR DU DIG?

Falj med i Aftonbladets kampanj mot
mabbning

en umkelsene om
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360 — news themes In all channels

AHRBIEANETY Klimathotet

() Aftonbl.
() Sverige
Bilar Bostad VlktK|UDb @miTespuarsen|( | Telefonnummer A F T [] N B LA]] ET
blﬁﬂket.w Mobler TjansterMy R B Singelsaiten far dig! adresser & kartor

Tizdag 07-03-20

= Publicerad: 2007-03-09 Tipsa en wvan Skriv ut Textstarlek:
rStartsidan
rKlimathotet

ananot — \fad gor du at klimathotet?
NE;RON B LIAD EsL

= ar  Bostad f moTESPLATSEN| (" )] Telefonn
rExklusi bler TidnsterNy \{JktKlqu S€ g‘ e e adresser

rSE framt rBryr du dig?
nyheter - | Publicerad: 2006-11-20 Tipsa en van Skriv ut Textstorlek: [1]2 3
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MBTE - .
§5. Bated | VikiKlubbse | @mareseiarsen F T [l N H LA ]] ET Kvl n na “ @ Aftonbladet :;qr.tner e st kommit hem 2
rIrak direkt Osverige sesaM= ot ig middagsbardet BRYR Du D'G'
Fublicerad: 2007-03-19 Tipsa en van Skriv ut Textstarlek: [ n ‘ ~oioh du: T T
Bilar Bosta MBTESPLATSEN Telefonnummer : g o

blacKet qo psbier Tiansterny B e adresser & kartor h h“” har dagen varit, "

Tisdag 07-03-20  pRadda kvinnohjartat _1.3 som vanllgt Nar jag kom

DS‘?_!I’(SI(I?III het hade nigon satt en

rHvinna Hlapp pd skrivhordet med

-Johanne : "Du ska dda, javla fitta.,”

Hildebrandt

-Belinda Olssan

-Kyinnojaurer Publicerad: 2007-03-05 Tipsa en van Skrléut Te>gstorlek:

o 13 knep — sa far d
ot n Sa rar du
-Rosa Bandet . = am
LI ett friskare hjart
ett rrisKare njarta
-Den ardttvisa o o A n

1 KRIGETS SKUGGA I dag kan du chatta med Ahl b b

e e e v Har &r maten och traningen som skyddar dig

Foto: MARTIN VO

-Ung & avkladd

Irak direkt
aftonbladet.se

wess-1v I 373
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Blixtkriget

bli ettﬁyt
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en arlikelserie om

MOBBNING

r sarmma handstil som farra
1. Under hela fikapausen

' jag mig pa toaletten, Och

for kvinnoh at shen spottade Gunnel i min
Gala ger mer pengar'Pa: Sen blev jag kallad

till forskningen. 3" tre ganger, hﬂfa fyra

»Kuinnohjdrtat r och “tjockis” en ging. Men
i war det helt okej.

r det som en mardrim?
kligheten handlar det om

1 orse gick uppskattningsvis
100 000 mobbade barn till ett
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anrmalan till skalverket och vi har

2 & o
Afna rS Afna lsck camma
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Verticals — tallored content in all channels

Hitta ratt flygbiljett

Aft hitta ratt i djungeln av resebyrder och jamfirelsesajter pd internet &r inte helt 4tt.
Dessutom finns det manga andra knep fir att & ner priset. .
»L&s resedachdcker och tita pd bilder p& minTur.se

Resebilds

STIRAFE

79 mbritviee witer msl=n

" [TRAGEE

Personal
economy

| samarbete med

Lagy upp din resedaghbok och bilder p& SvDis MinTur se. -
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Regions

1. Consumer insight

2. Media channels

3. Verticals

4. Regions

38
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60 % of advertising is outside Stockholm area

North

West

South

39
Kéalla: Svensk Reklammarknad 2004 (IRM)

1 437 Mkr \

Stockholm area

4 748 Mkr

2 551 MKr \

East
1 434 MKr

1762 Mkr \
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Punkt SE

Real Betis - Chelsea

0-4 senast. Blir det revansch fér Betis ilovall?
Spelstopp: 20.40

Valdtikts-
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|;||||-g kr::fg Fastvid polisens krograzzia pa Avenyn i natt

SIDAN 2:
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netaS"ﬂPSEN \ HELGEN

Lisa Nilsson p4 Eleven. HAFTIGASTE DRINKARNA | STAN

@3@33333@5353
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Local online news

3 Aftonbladet: Gateborg - Microsoft Internet Explorer
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Visa Favorker vertyy Mk

D@ G P e @ 3

s @ -8 3

w55 | R bkt fverers aftonblacdet sajetton reebi[3197_rormal el

4 Aftonbladet: Malmi/Lund - Microsoft Internet Explorer
ska man da agna ticl At att |y kv Redgera Vs Faverter Verktyg ik
till chefspositioner? Qe - © HEA G P Jrreor @ -2 1 - LK B

=

‘blacket..
Tisdeg 07-03-20
vStartsidan
*Gitebory
~Senaste il
<Trafk

Vikdor

~Forum

-Utgling Gasebarg
Fohamnisier
~Hatkrdnikan
+Info om Funkt SE

EHL

Adress | {E] hitpsfomuy.aftonbladst. sefettor/webbj3158_nermal.himi

Ett popup-finster blockerades. Klicka har om du vill se popup-fiinstret eller se andra alternativ...

AFTONRADER Giteborg .7

Hllor Bastad Wikt . thnnu\uun
Flifie Himten| VkIKIUDDSE [ for et

& g n Om kvinnor tjanar 20% mindre ¢
Vil

AFT[INB-LA]] BP Malmd/Lund ... &
‘MUT!!'LATEEN

VikiKlubbse [@nareseLarsen @) Telefumnummer T
Han bodde med en iy
oonny i ldgenheten &5

(raftio urinstank mitte fastighetsskiitaren P& 77 kvadrat badde
. W - @ 3 ra personer med tre hundar, tre katter och en - ponny.
= F

f'n

Klart med ny gala &

viiso Sandell blir dragplistret | Lise Derush allen Andra
proftsboxnangsgalan | Goteborg | Mar

Bilar Bostad
b!-ccl(et se MBbler TiansterNy
T\Sdag 07-03-20

3 Mftenbladet: Stockhalm - Microsoft Internat Explorer
Akt Rndores Vs Favorkee  Vetyg s

O - © B @G Pm Frron @ ¢

s | 48] erp:jwwaw aftborbladint sejettos fwebhj549_nomal him

- m
e r (1
] 1t gt et bl ackes. Klcha Wb o) cha vill i prgmped rmtrt e 0 sk sbmruativ... Ag a r n a a r

rMejla Dag

41

komma i wi
Vilken ar dit
favoritrund.

Malmi /Lur
alltomme

roblemet”
AF T [lN H LA]] ET stnckho‘m SR utt firslan: Vissa personer kan

rbjudas att ha hund “skaffar man sig en

T Tortad e OTESPLA Tcletonnummer
blecket . Hibicr Tiansterss| ' lk Ibb.se ?r\qgl“ tn‘l‘a':“:

Tisdag 07-03:20

vStatsidan it [ 3 ' |
rS1ackhiolm o L
-Ronnle Sandani | b« . \ - N

~Senaste
-Harn & hus
~Jobb
-Bingaldaghoken
~Trafk

Farum

Mypadtat rdn
Sinckholm finest
i
Stureptan
Ulgding
Stocknoim

oo PsykSJuke mannen
. OmMhandertagen

»amerikansk
ema Nar Fall:
Aoy rockar

Fryshuset i kv

=] »aust nu -fyra
w| viningar avakuarade
= vamm i ila, skicka SMS/MM

vy minns Ann

Vilj din stad
Kaom ihag
mitt val

- Helsinghaorg

- dankdping

- Karlstad

- Linkdping

- MorrkGping
- Qrebro

- Umea

- Lppsala

- Wisteras

- Gotebaorg
- MalmalfLund
- Stockholm

i Eamarbete

C§(:HIBSTED




42

Thank you for listening

Questions?
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AGENDA INTERNATIONAL

Overview
Status International Classifieds and 20 Minutes

Country by country presence

Rationale for international expansion . ... "

Priorities for 2007



Schibsted Classifieds

Kick Off
March 18 — 23, 2007
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A Brief Overview — simple facts...

* |n this room we have represented:

» 16 countries

» The leading print newspaper in 5 countries
» The leading online newspaper in 2 countries
» The leader in jobs classifieds in 3 countries
» The leader in cars classifieds in 7 countries

> The leader in real estate classifieds in 4 countries

»The biggest online classifieds portal in 7 countries

4 Cg(II—IIBSTED




A Brief Overview —In a different view...

* In this room we have represented:

» The country where people have the most pets per capita
» The only country where chewing gum is prohibited
» Two countries where only the government can sell liquor
» Countries where the biggest newspaper is for free
» Countries where the biggest newspaper is paid for

» Countries where the biggest newspaper is an internet newspaper

...we are a pretty interesting group!

5 Cg(II—IIBSTED



What can Schibsted online classifieds bring 19/03/07?

2.9 million classified ads

...among these:

600,000 cars
850,000 homes
270,000 vacant jobs

...approximately 3,800 red Alfa Romeos

....approximately 95,000 two-bedroom apartments with newly decorated kitchen

....approximately 2,900 Java developer jobs

6 (§CHIBSTED




Overview Schibsted International

Spain/France

20 Minutes — free newspaper, online
newspaper

Classifieds — print and online

Latin America/ltaly/Switzerland
Classifieds —print and online

Estonia

Eesti Meedia — media group

"City paper” — free sheet

Kanal 2 — commercial TV channel

A. K. — magazine group

soov.es — classified ads print and online

Latvia/Lithuania

ZLG — magazines and newspaper
L.T. — newspaper

15 Minutes — free newspaper
Autoplius — classified ads online

. N

Russia
Moi rayon — free newspaper in St.
Petersburg and Moscow

Austria (50/50 JV)
Willhaben.at — classified ads online

South East Asia

2 JV’s with Singapore Press Holdings under

establishment:
-Directory and search in Singapore
-Classifieds and directory in Region

Slovenia (through W|IIhaben)
Bolha.com — classified ads online

’“i
3




Revenues and employees per country

Country No. of employees Revenues (NOK million)
* Spain * 1,534 * 738
* Estonia * 966 - 444
* Latin America * 462 °* 60
°* France * 296 * 315
° ltaly e 228 ° 08
* Lithuania * 260 * 60
°* Russia °* 160 ° 6
* Switzerland ° 14 ° 7
* Austria ° 11 ° 3
* Slovenia ° 1 ° 1
° Total ° 3,932 * 1,735

Cg(II—IIBSTED
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Status International Classifieds (former Trader)
InfoJobs. et FotoCasa.es cOChes. ...!nf0Jobs. L,

Status Q1 2007

* Rapid revenue decline on print, good revenue growth online

* Strong revenue growth for Infojobs and other Spanish online assets
* Satisfactory development in France — merger preparations on track
* Weak development in Italy — measures are taken

* Pruning of print portfolio continues

10 Cg(II—IIBSTED




Good results in Spain, slightly below
expectations in France for 20 Minutes

* Consolidates position as leading general newspaper in Spain

Strong revenue growth and increased market share so far in 2007

| I
([ ]

| Bas 3
'é&@'
| B |

°

Improved operating result for print edition in 2007

* Continued efforts to build online position

* Online display ads emerging growth area

* Growth in readership of 14.6% since September 2006
* High growth among readers aged 15 to 34 and women

l] * Slow advertising growth for print edition so far in 2007
* Improved operating result for print edition in 2007

* Increased efforts to build online position - new version launched 15 March
* Growth in French online brand advertising market of 48% in 2006

11 CchmsTED

Source: TNS Media Intelligence, EPIQ, EMG
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Schibsted’s International positions:
Cast (in alphabetical order)

Austria

Estonia

= 0l

France

Italy

Latin America
Lithuania
Russia

Slovenia

o
&

Spain

13 C§CHIBSTED




= Austria

» Willhaben launched Christmas 2005

 Joint Venture between Schibsted and
Styria Medien

» Only complete marketplace online in
Austria with jobs, real estate, cars and
general merchandise

» Strong growth in traffic and content

14

Source: Nedstat Siteview

WILLHABEN.AT®

Unique Visitors & Visits (Week)
180000 |

150000 -
120000 -
90000
60000 -

30000 -

0

1 4 7 10 13 16 19 22 25 28 31 34 37 40 43 46 49 52

—— Unique Visitors 2006 —— Visits 2006 Unique Visitors 2007 —=— Visits 2007

Cluelle: ’; NEDSTAT
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- Estonia .

3

ti Meedia

R AP S GRS e SOV

 Strong growth in Estonian ad market expected to continue

* Eesti Media group has leading positions within newspapers, classifieds, radio and TV

« Kanal 2 consolidates position as the leading TV channel — strong improvement in

operating profit

* Focus on moving print positions

online — good growth in unique visitors

Webpage users 2006-2007, users/week (Emar: TNS Metix)

275 000 -
250 000
225 000
200 004
(7= 000 postimees es <::|
150 000 :fil"':
c N ol.es
:3: gg: S00V.e8 <::|
‘.-': I:II'J: kuldnebors.es
5:. D,-_-l: el kanalZ.ze <::|
25 000
0 : : : : : : : : : : : : : : : : : : : !
00813 5 ¥ OB 11 13 15 17 19 X 23 25 27 29 M 33 35 37 W 4 43 45 47 49 {20003 5 T B

15
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http://www.eestimeedia.ee/?lang=ee

France: 20 Minutes iIs the
most read general newspaper

READERSHIP, March 2007 [thsd readers]

Overall readership Penetration (%)
e Mionde 1851 e NMionde 3,8
1686 3,4
metr® 1592 metra 32
LEFIGARO 1186 LEFIGARO 2.4
16 C§(:HIB:~;TED

Source: EPIQ ,TNS Sofres Total population 49,322,000 aged 15 or older


http://www.leparisien.fr/home/index.htm
http://www.lemonde.fr/web/sequence/0,2-3208,1-0,0.html
http://www.lefigaro.fr/
http://www.leparisien.fr/home/index.htm
http://www.lemonde.fr/web/sequence/0,2-3208,1-0,0.html
http://www.lefigaro.fr/

France: 20 Minutes online
relaunched

* New online version launched on 15 March - same concept as in Spain

» Expected continued good growth in unique visitors

Unique monthly visitors (1000)

B z0 minutes - Erand

Ga0.00

S60.00

490.00

420.00

250,00

2580.00

210.00

140.00

J0.00

JAR-06 M AR-O6 M AN -6 JUL-06 SEP-0G M O-06 JAR-O7F

17 Cg(II—IIBSTED

Source: Nielsen Netratings



France: Strengthened position in
classifieds

™

«ar CARADISIAC

_

-1 leboncoin.fr

LT
\L\\

18

Source: UIPS/day, sitecentric system

* No. 1 French online car classified ads site and no. 1 French car
editorial and forum site just merged - strong resulting no. 1 position

» Schibsted and SPIR have a long cooperation history through 20

minutes and LeBonCoin

* Blocket copy, no. 3 generalist *" % |

classified ads site in France

 Fastest growing generalist
classifieds ads site in France

« Strong growth in traffic and
content

Unique IPs/day (Weekly average) LeBonCoin

60 000 -
140 000 -
120 000 -
100 000 -
80 000 -
60 000 -
40 000 -
20 000 -

O T B e B 0 B

S15
S18
S21
S24
S27
S30
S33
S36
S39
S42
S45
S48
S51
S2
S5
S8
S11
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http://www.lacentrale.fr/

I Italy: Strong position in classifieds

ndama'w I. ARCH R Pii‘l BASE lt Secondamano; Unique Audience

1000 000 +

. , . 900 000 -
» Secondamano is ltaly’s oldest and biggest 800 000
classifieds market online and offline 700 000 -
600 000 ~
» Secondamano’s brand recognition in Northern Italy is 500000 -
960/0 400 000 -
300 000 +
* New platform and major marketing push in Q2 200 000 -
100 000 -
° 0 : : : : : : : : : : : : :
©
subite.
ot
Vende & Compra di tutto in Italia ito - Uni
* The newest member of the family and probably the 35 000
fastest growing one! o 30000
« Blocket copy Subito launched January 2007 s zg ggg 1
g 1
3 15 000 -
. £ 10000 -
InfoJobs.it £ oo
Trovare lavoro non & mai stato cosi Facile 0
4 5 6 7 8 9 10
* Infojobs.net no.1 recruitment site in Italy — passed Monster autumn 2006 Week
* 1.5 million unique monthly visitors in November
19 C§(II—IIBSTED

Source: SiteCensus cookie-based



H o SOSEE Latin America

I%. Mexico: ﬂ Colombia:
* 3 web sites with combined total of  Market leader offline real estate
530,000 unique visitors in January, classifieds + 3 web sites with combined
plus publications offline total of 180,000 U.V
* Main brand is Segundamano Mexico * Main brand is Segundamano Colombia

= Argentina: Venezuela:

3 web sites with combined total of 3 web sites with combined total of
490,000 unique visitors in January, 50,000 unique visitors in January, plus
plus publications offline publications offline
* Leader in cars and generalist

Brazil:
* Infojobs Brazil: 496,000 unique visitors in January, strong growth

* Balcao.com (Generalist on Segundamano platform) 411,000 unique visitors in January

20 Cg(IHIBSTEI)

Source: SiteCensus cookie-based



- Lithuania

* Zmones — weekly magazine with highest circulation and
139,000 sold copies

* Laima — magazine
* L.T. — tabloid newspaper with circulation of 20,000
» 15 Minutes - free newspaper

* Operating loss from L.T and 15 Minutes so far in 2007
L. T. to be closed down if figures not in black within short

time
Unique users, September 2006
400 000+ =
350 000+
'm I. d I' 300 000
aviaoplius domoplius
250 000
200 000
+ Autoplius clear leader in car classifieds online 150 000.
* Ambition is to take the leading position in real 100 000
estate with Domuplius
50 000
04 = = = = = = = = = = =
9 2 % f £ 5 f § & & 3
P8 o: kg é : % 3 %
21 % % % 8 S

Source: Gemius


http://www.autoplius.lt/
http://www.domoplius.lt/
http://www.15min.lt/lit/I_pradzia

- Russia

* Moi Rayon (My Neighbourhood) - network of free sheets in St. Petersburg (from 2003) and
Moscow (from 2006)

* Total circulation of 780,000 and readership of 1,200,000 (no official statistics from Moscow yet)
* The number one newspaper in St. Petersburg, aims at top 3 in Moscow within a year
* Schibsted acquired 66.7% of the company in April 2006

* Good ad revenue growth and expected operating loss of approx. NOK 18 million in 2007

Readership
900 000
800 000
700 000 -
600 000
——Mowu PaioH (Moi Rayon)
500 000 -
—-=— Metro
400 000 N
300 000 - Komcomornbckas
npaeaa
200000 1 ‘—_‘\// —— AprymeHTbl 1 ghakTbl
100 000 -
—= MK B NuTepe
0

22 2003/5 | | 2004/2 | | 5005/5 | | ﬁooe/é | Cg(: HIBSTED

MapT-orb MapT-uiorb Aekabpb - Morb MapT-uorb

Source: TNS Gallup



Slovenia B‘\ZB@. GOM

bolS§ji sejem na internetu

- Bolha is the marketplace in Slovenia
» Slovenia has around 2 million inhabitants...
o...around 1 million internet users...

»...and Bolha has around 0.5 million unique monthly visitors

Unique visitors

600 000
500 000 | x___ e 004

400 000 - _\W 2005
300 000 - T 2006
200000, . o, L e 2007
100 000 -

O I I I I I I I I I I I

jan mar may jul sep nov
23 Cg(ll—l IBSTED

Source: SiteCensus cookie-based



K Spain — new home market

InFoJobs.net

'. '-,‘ Segundamaﬂo 25 CompraVenta.con

: el lider en anuncios clasificados
minutos

Laboris.net
I'1 FotoCasa.es

coches.

é(IHIBSTED



http://www.segundamano.es/
http://www.infojobs.net/index.htm

& Spain: 20 Minutes is the most read

o

mmmmm g cneral interest newspaper

In Madrid, 20 minutes is the undisputable leader

Readership development of main Spanish titles (1000) \ Readership of main titles in Madrid (1000)
2500 -

Abc 261
2000 1 T Marca 337

ADN 355
1500 1

‘_/_/—'\/ £l Mundo 420
-
1000 1
T T~ Metro 539

500 1

Que 650

o T T T T T T T T T T T T T T T T T 1 El Pals 696

tl1 t2 t3 tl1 t2 t3 tl1 t2 t3 tl1 t2 t3 t1 t2 t3 tl1 t2 t3
01 01 01 02 02 02 03 03 03 04 04 04 05 05 05 06 06 06

20 minutos 852
e E| Pais ===E| Mundo =====ABC =====20minutes Metro Que! —ADN|

Source: EGM 3 06 Source: EGM 3 06

25 Cg(IHIBSTEI)



Spain: Strong growth in traffic for
20 Minutes online

Unique visitors
4 000 000

3 500 000 -

3 000 000 /\/ //
2 500 000

2 000 000 -

1500 000

1 000 000

500 000

O T T T T T T T T
March May July September November January

26 C§(II—IIBSTED

Source: OJD Inderactiva



Spain - Jobs

* -
RS

AUDIENCE LEVEL — Page Views per month

i illi I number of CVs (in Thousands)
’nfaJa bS- n E t (in Millions) Tota

150 4000000

1305

No. 1in jobs

3000000

« 2.7 million unique visitors in January
2000000

* 2.9 million CVs in database

1000000

[ ]
1200 000 -
Laboris.net

1000 000 -
No. 2in jobs 800,000 .
* 963,000 unique visitors in January 600 000
* 1 million ads in database 400000 -
200 000

0
O

é@
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Source: Source: OJD Espana, N\\NR SiteCensus


http://www.infojobs.net/index.htm

& Spain — General

| - B

ISt

Unique Visitors (000s)

* Merger between the two largest

—— Segundamano

online classified ads sites in Spain —

SoloStocks.com

Compraventa.com and

Compraventa.com

Mundoanuncio.com

Segundamano.es

* New site will be more than twice
as important as no. 2

—a&— DeRemate.com
——— Campusanuncios.com
———— Mil Anuncios.com

Habitamos

Esmas

» Good value creation potential

Nielsen Netview

o] ‘ ‘ ‘ ‘ ‘ ‘
Home panel
¢ & & & L & &F P
g & F N 4
Unique IP's
200000 3000 000 -
180000 A\
v "'\ 2 500 000 -
160000 -+
140000
2000 000 -
120000 -+
100000 —t—Max IP's
Y ——IP's/day 1 500 000 -
80000
60000 1,000 000 |
40000
20000 - 500 000 -
O e T T T T T T T T T T T T
O M N WL o MNHLWOWl O A nm o MN~NCHLWmOMN-HLWmW o
o NN NMmmT T N N N MMM T T
Week no 0 ! ! ! ! ! ! ! ! !
2] © © © ) © © © © © © ©
SRS P AN SO SIS AR SRS LA S
b@‘b' \'b(\ : \éo 6\{& ’DQ& 6\@\ .\\)Q \S ‘b\\g %Q,Q 6{5 (\QQ 60"9
28 @kgl I.I.UL}..J_II.)

Source: Source: OJD Espana, N\\NR SiteCensus
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coches.

No. 1in cars
* 1,414,000 unique visitors in February
+ 80,000 new ads in database every month

'l FotoCasa.es

No. 1 in real estate
* 1,186,000 unique visitors in February
» 42,000 unique ads in database

29

Source: Source: OJD Espana, N\\NR SiteCensus

Spain — Real Estate and Cars

Coches; Unique Audience
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Rationale for Schibsted’s international expansion

Schibsted’s main assets

Leading edge competence
within online business

Successful online products Using Ieading edge

in Scandinavia and Europe
competence to grow

_ new international
Strong and unique presence

in free newspapers businesses

Attractive partner for
local media players

31 Cﬁ(IHIBSTED




Schibsted’s potential internationalization initiatives

Examples

_ e 20 Minutes
Print * 20 Minutes Week
e (Calle20

\ 4

Editorial
content driven o

\ 4

Online Newssites

(vg.no)
Online ° E24
* Communities

\ 4

_ (nettby.no)
International * Consumer sites

Multichannel
Single channel (1J)
B2C (FINN)

C2C (Blocket)

Classified ads
online

\ 4

Advertising
content driven

Search and * Directories (hitta)

dwgctorles * Search (sesam)
online

. Cg(IHIBSTEl}
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Priorities for Schibsted International 2007:
Existing operations

Editorial Products:
* Free newspapers:

» Consolidate profitable leadership for 20min Spain (print)

* Continue to attack leader online in Spain, aim for nr 2/3 position by end of year
Break Even for 20min France (print) operation, launch full-fledged news site
Attain break even for free newspapers in Baltics (15min and Linnaleht)

Break even for Moj Rajon St P; establish leading readership position in Moscow

Advertising driven products:
* C(Classifieds:

* Consolidate former "Trader” companies
- Value-Add Spanish operations (Compraventa / Segundamano cooperation)
- New products / concepts in Italy (FINN + Blocket)
- Establish nr 1 car site in France through merger with Caradisiac
- Extension of print-product life span: web not pervasive yet
 Cross fertilization of winning concepts
- Example: car insurance product exported from France to Blocket
- Data quality control system from Sweden to France, Italy, Austria
* From project to operations in South East Asia
- Directory and Search in Singapore during 2007

- Pure play online classified launched in one additional country by end of 2007

34
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Schibsted’s new internationalization initiatives - 2007

Priorities 2007

International

\ 4

Editorial
content driven

\ 4

Print

\ 4

Online

35

Advertising
content driven

\ 4

Classified ads
online

A 4

Search and
directories
online

Examples

20 Minutes
20 Minutes Week
Calle20

Online Newssites
E24
Communities
Consumer sites

Multichannel
Single channel
B2C

Cc2C

Directories
Search

Cg(IHIBSTEl}




Summary International

Growth potential is largest internationally:

« Scandinavia is a leader in electronic media and internet advertising today

« Other markets will follow and grow faster

Schibsted holds leading classifieds positions online and/or offline in Spain,
France, ltaly, Estonia, Lithuania, Slovenia, Switzerland and Latin America

20 Minutes consolidates leading position offline and builds online presence
in Spain and France

Continuing online migration from print

2007 will be consolidation year, while pursuing selected new opportunities

36 CgfL:HIB&;’rED




AGENDA
Market trends and strategy update
Norway

Sweden

International

Growth opportunities online classifieds

New concepts online newspapers .- ...

Finance
Outlook _________



FINN.no is the number one site for
classified ads in Norway
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FINN is number 15 in Scandinavia when it comes
to weekly unique browsers

10

11
12
13
14

15

Coo S

o L] J L =
e il i

I+

B & H 8 H

NN

TNS

RI

NN

TNS

TNS

TNS

TNS
RI

TNS
TNS
RI

TNS
HBX

TNS

Source: Ecentric.org

msn.se (exkl. Messenger)

vg.no
hitta.se
Eniro.se
msn.dk
msn.no
startsiden.no

dagbladet.no
tidningsnatet
jubii.dk

MSN.fi

SvD Nya Medier
MTV3

svt.se

finn.no

5946 587

2312214

2279777

2189 025

2 039 507

2 022 240

1779 648

1772905
1491197
1467 708
1453 304
1327518
1253520
1242 239

1 236 589

0,8
2,3

9,1

0,3
4,3

5,9

4,3

31121332

13 282 286

4711 402

4 841 400

10 365 271

9 545 865

15327 078

8 013 545
4106 617
5296 104
7 992 866
2729732
6 591 169
2672091

4 362 890

105 633 187

168 214 542

19 147 883

29 412 906

0

51 989 822

38 183 349

69 455 003
14 264 096

0
31429 532
13 251 680
45 785 606
23190 866

130 202 939

34
12,7
4,1
6,1
n/a
5,4
2,5
8,7
3,5
n/a
3,9
4,9
6,9
8,7

29,8

52
57
2,1
2,2
51
4,7
8,6
4,5
2,8
3,6
55
2,1
53
2,2

3,5

= Portal

= News & Weather
qurectories & Search
q)irectories & Search
Portal
Portal
Portal

News & Weather
News & Weather
Portal
Portal
News & Weather

TV

TV

0 0o ooon oo

Shopping & Auction
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And number five when it comes to page images

1 TNS IRC-Galleria 77378 0,3 6538133 373404849 57,1 8,4 = Social portal
2 2 NN Lunarstorm.se 989733 -0,2 4882656 252291889 51,7 49 = Social portal
3 TNS vg.no 2312214 2,3 13282286 168214542 12,7 5,7 ™ News& Weather
4 o ICS Playahead.se 403740 6,7 1928670 158543246 82,2 4.8 ™ Social portal
5 TNS finn.no 1236589 4,3 4362890 130202939 29,8 3,5 F=Shopping & Auction
6 ICS Bilddagboken.se 427728 7,2 1725612 109393882 63,4 4 ™ Social portal
7 H NN msn.se (exkl. Messenger) 5946587 0,8 31121332 105633187 3,4 52 = Portal
8 TNS Suomi24 fi 986333 0,2 5062 940 76 445 457 15,1 51 ™ Social portal
9 HH TNS dagbladet.no 1772905 34 8 013 545 69 455 003 8,7 4,5 ™ News & Weather
10 TNS Huuto.net 402515 -0,6 1729 407 52279390 30,2 4,3 ™

11 HH TNS msn.no 2022 240 1,9 9 545 865 51 989 822 5,4 4,7 == Portal
12 TNS MTV3 1 253 520 0 6 591 169 45 785 606 6,9 53 ™ TV
13 TNS startsiden.no 1779648 3,2 15327078 38183 349 25 8,6 = Portal
14 NN Spray.se 862402 0,5 2730353 37480408 13,7 3,2 ™ Social portal
15 ICS Kamrat.com 196 596 1,8 658 926 36175875 549 3,4 Social portal

Source: Ecentric.org
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This is the FINN organization today

FINN.no AS

FINN Jobb AS 100 %

FINN Bil AS 100 %

FINN Vekst AS 100 %

Turistinfo AS 17 %

FINN Eiendom AS 82,7 %

Vision Completed AS 60 %

FinnTech AS 100 %

Eiendomsprofil AS 51 %

Human Content AS 60 %

Mgteplassen 40 %

Willhaben.at 50 %

SFI Holding AS 30 %

Megaclik 40 %

Sentinel Carweb AS 16 %

ASF AB 15 %

Blocket AB 73 %

Bytbil AB 30,7 %

C§(ZHIBSTE1}




FInn’s rise has been extremely rapid...

Usage growth accelerated rapidly...

... and revenues followed suite
Unique users per month in M (2001-2006)

Monhtly revenues in M NOK (2001-2006)
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And has made FINN a profitable business

Revenue and Ebit per year

NOK Million

152 500
2006
" |00 700
2005 /(14 400 /
/ 267 300
74 217
2004
/ 73119
2 286 /
2003
/ / 133 441
y OEBIT
/24 586/ O Revenue
2002
/ / 99 556
(5 798) L/ /
[ 62 606

2001
17 068 V[
2008 )

|

43 188

Cg(II—IIBSTED
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Growth has been solid also for Blocket S
Lges storstq, 4

180 -

160 -

140

120 +

100 +

80

60 -

40 +

20

0

O Turnover
HEBITA

First full year
with paid for ads

O Turnover
B EBITA

34
12

101
36

157
66
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High market share in existing markets

Market share in homes for sale & cars for sale 2000-2006
(%)

90 % Cars for sale 90 %

100 % Homes for sale
80 %
70 %
60 %

50 %

40 %

30 %
2002 2003 2004 2005 2006

CchmsTED



Growth must come from new markets

Classifieds revenue growth — 2004/2005 & 2005-2006

140 %
B&P
established
26 % as market
16 % in 2004
2004/2005 2005/2006 2004/2005 2005/2006
Cars & homes for sale Bits and pieces & travel

Cg(II—IIBSTED




Broadening of the marketplace has been the
number one strategy.

From three main cathegories....

i 7o =
Jobs Homes Cars

C§CHIBSTED




Broadening of the marketplace has been the
number one strategy

o

HE

Jobs
/I
Part time
La
Employers

—

CcVv
Manager
positions

e

Education

...with more specialized sub cathegories....

3
Ui 0

Homes
~

——

-

Professional
properties

Rl

Lettings

<« ™

Vacation
homes

e
Foreign property

=
Plots

-
3

Estate agents

Cars

Mz

Car dealers

—

New cars
Trucks

EI_I

Caravans

's,i.-.J

Construction
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Broadening of the marketplace has been the
number one strategy

.to related new markets

- y ! ets....

J 4 Fir
| )
AR DU N % -y *.'
Jobs Homes Bits and Agriculture Boats Cars
— ileces
o Professional Car dealers
Part t'Te properties =
L Rl R@
Employers Lettings New cars
h Vacation Trucks
cV h;‘fzes o
“’n ) Caravans
Foreign property
Manager A
positic?ns T ﬂ".“-
Plots Construction
i
o <}
Education Estate agents
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Broadening of the marketplace has been the

number one strategy

and their sub cathegories....

~ -

U SI7%
] e R

G\g%aﬁ*

Jobs Homes Bits and Agriculture Boats Cars
e ileces
ol 2 T g% | =
. Professional ar dealer
Part time ) Harvesters ATV Parts C alers
properties
u = L. "'d m
R o Mg : @ ’
Employers Lettings Equipment gcooters  Marinas V€W cars
<™ s Am e
Vacation Dealers Snowmobils peglers TUCKS
cV h;‘fzes - o
' ! Caravans
“ Foreign property MC dealers
Manager £
positions =- ﬁ""J_
Plots Construction
i
& A
Education

Estate agents
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Broadening of the marketplace has been the
number one strategy

.to entirely different kinds of verticals.

uﬁwww‘ ﬂ(;\p*wm

Jobs
/I
Part time
L
Employers

—

CcVv
Manager
positions

e

Education

Services

G\g%aﬁ*

Travel Homes Blts and Agriculture Boats Cars

=

-

Air fares .
Professional

?., properties

1
Hotels R
P Lettings
b “}
Rental cars :
& Vacation
-f . ‘,:.,‘ h.(;r:es
Theme ~

travel Foreign property

¥ ==
Plots
. L
Travel in &
Norway )

w14 Estate agents

Packages

Harvesters ATV Parts Car dealers
L. S *im

o taxas a.d@ ’

Equipment gqgoters Marinas New cars

Dealers Snowmobils pealers 1UCKS

0o 0

ravan
MC dealers Caravans

's,i.-.J

Construction
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The latest (and last?) new market on FINN is trave

FINN reise - Microsoft Internet Explorer prowi

Fil Rediger %is Favoritter Werkkgy  Hijelp

eTilhake - | [&] o S sek ¢ Favoritter ) =] - @ Wi icd
Adresse @ hkkp: ffvavay Finn. nogffinnftravelfprepackage fresult ?DEPAR TURE=200705&areald=-2=

Hong Kong Los Angeles C 7 (Id AT
Miami
3.300,- pr uke

Fra

@ T reise Pre errcner X rorzo)

reise pakkereiser Est= \", resultat w
H il du dra? e e et e T e
vorvilou ara . Reisemal: Hellas {ta bort) idspunkt: Mai {ta bort)
Flybilletter # ‘?Sw
Avreisested [#] Reisemal [#] Tidspunhkt warighet [#] 62“3‘ ii'VGs
Gardermoen, Wermes. Kreta, Dodekanesene. “elg dato 1-3 dager. 45 dager,
Overnatting .
e Eris Hotellstandard Easiliteter [+] Sortering 4-dagers cruise
0-2000, Z000-2999, S stjernar, < stjermear, 2 Basseng, Bar, Beste traff fra Mykonos
Reise i KMarge
. Ord | aNNonNsen 7oz gardenmoss slosns
Reiseforslag | | m
Reiseguide i
i Thyr
RS L A022 reisertil 252 hoteller UEA SRR A Sl RE S A CRE lerdager kl 08,45 og
—— sendager 08.05
Finn Rygh Bastill: (fra Gardermoen)
Dine annonser (40; ***** 4.995 -
. Minoa Palace fgrunnpris per voksan i
Dine funn {0y Flatanias, Hreta, Hellas rimaligsta boaltarnativ)
Dine auto-sak (13
Merinfo og rombyper
Diin &4
Din profil
£ dager | Torsdag 2. mai07:00 | Flere avweisetider {31) ~
Lo ut
-
HoAoAA A 5.395.-
Informasjon Creta Maris fgrunnpris perwvoksan i
Hersonissos, Kreta, Hellas rimeligste boalternativg
Om FINM.no
4 Sikkerhet Merinfo og romtyper .
Hielp yinc
Kontakt oss 7 dager | Torsdag 0. mai07:00 | Flere avreisetider (18) ~
Jobbe i FIRR Bestil
estill:
He A A Aok 5.795.-
FlIMMN-kode: Rithymna Beach Carunnpris pervoksen i
Rethymnaon, Kreta, Hellas rimeligste boalternativ)

Merinfo og rom er

7 dager | Torsdag 10. mai07:00 | Flere avreisetider (18) ~

(§CHIBSTED



FINN reise is a collection of different travel
products

Meta search/
travel search/
Price
comparison:

Geographical
search, with
sorted
resultlists and
link to
suppliers, for
flights, hotels,
pre packaged
and rental cars

AT reise

m [ dine annonser | kartsak | [ mokil )
j — A A -

Om FIMNM reise
Si din tnenitg
Annonseinfo

e-post:
passord:

[1 husk meg

Glemt passord
My bruker?
Partner logg inn

Informasjon
Om FINM.no
Sikkerhet
Hielp
Kontakt oss
Jobbe i FIMK

FIMMN-kode:

i

Nyttig for deg som skal ut og reise

i,

Hwvor vil du dra?
Sgh blant tusenwis aw
reisem3l i hele verden

Sok og bestill

Flybilletter

Sammenlign priser og

avganger
Wi sgker etter tilbud direkte fra
mange reisebyrders og

flyselskapers nettsider - Honwegian,

Sterling, WMiiderse og andre.

Pakkereiser 5=

GA165 pakkereiser

L finner tilbud fra Wing, Saga,
Saolia, STS Alpereizer ag flare!
Bestill direkte fra operatsr til de
beste prisene.

Overnatting

121 591 hoteller og feriehus
Tilbud fra Than, Rica, Radisson
SAS, Norlandia, Hotels.com,
Wenere og flere! Se hotellene i
kart!

Leiebil
9 89682 utleiesteder

e
l)"" Tilbud fra Awis, Herkz, Autoeurope,

Holiday Autos, Ebookers, Eleizbil

[l R R T, " P R —

Tastinn f.eks. Paris, Lofolen eller Spania

Inspirasjon

¥/

Reise i Norge

10562 tilbydere

Hotell, hytter, opplevelser,
arrangementear, severdigheter...

[ R

Reiseforslag
396 reiseforslag

Feriar og opplevelseri hele verden
fra over 70 reisearangsrer

Les om reisemalet

208 guider og artikler
et beste fra Aschehougs "Turen

gdrtil..." og fra Wagabond

Kart

Sekikart

Lag reiseruter, finn flyfoto og
steder av din interesse.

Frmim m e i

Annonse

www. norway.klm.com
Arm.dam t'r fra 1085,-
Singap. tfr fra 7045,-

www. sembo.se
Sembo feirer 20 &r
Bestill gratis katalog!
Kalinka-Tours
Winterhelg i Praha fra
1940,- Bestill her n!

Supersaverna
Amsterdam fra 1155,-
Barcelona fra 1523,-

Saga Selreiser
Sjekk restplasser her

Priseksempler

Lubedk 30
Wilnius 414,
FEzbenhavn 431,-
Foshilde 431,-
Duszeldordf 444,
Stockholm 450,-
London 456, -
Tallinn 457 .-
Riga 483
Hamburg 424,
Krakowy 435,-
Berlin 505 -
W arszawa S07 -

Wiz alle

Listings:

Activity based
search for hotels,
restaurants etc

Classifieds:

Ads for specific
travel offers,
sorted by theme

Cg(IHIBSTEI)



FINN reise takes the user from search via
comparison to transaction

Fra

Til

Utreise

Retur

Voksne

Flybilletter

@& Turiretur C Enveishillett

|Trom5!3, Mard-Norge. Norge

Navn pd by eller reisemal

Munchen, Bayern, T, Tur /retur

Navn pd by eiler reiser Sterling
Oslo, Gardermoen

nav. 2006 - Kohenhayn, Kastrup
, Kohenhavn, Kastrup

nov. 2008 0slo, Gardermoen

il Flere operaterer

0slo, Gardermoen
Kaobenhavn, Kastrup

Kobenhavn, Kastrup
Qslo, Gardermoen

Flere operaterer

0slo, Gardermoen
Kobenhavn, Kastrup

Kaobenhavn, Kastrup
Oslo, Gardermoen

Tidspunkt

08:50
07:55

07:08
0810

06:50
07:55

09:15
10:25

06:50
07:55

10:25
11:35

Reisetid

1tam

1tam

1tam

1t10m

1tam

1t10m

Stopp Pris
P—cc1 . B02,
Direkte
859,
NOK 802,- wideree
Totaloris =
Direkte Sterling.dk
Mirektr

Fra | Oslo(0SL) | il

[Kebenhawn (CPH)  v| TubRetwr &  Enkel O

Utreise | 24 ||| nov. 2008w | Retur |28 v nov. 2006 v | voksne |1~ |Bam (2150 v |Spedbam 0 v

sok |

Velg flyvning

1.5ak 2. Velgflywming 2. Logd inn [ oy bruker

| + Utreise : Oslo - Kebenhavn

Fredag 24. nov 2006 |

4. Reisende 5. Betaling 6. Kyittaring

Utreise

Avgang Ankomst

06:50 Oslo 07:55 Kehenhavn
07:40 Oslo 08:50 Kahenhavn
08:40 Osla 10:00 Kshenhavn
16:40 Oslo 16:45 Kghenhavn
16:55 Oslo 1810 Kshenhavn
20010 Oslo 21:20 Kshenhavn

Oslo - Kebenhawn

Fredag 24. nov 2006 kI, 06:50
Rute DYTES1 - Lavpris

* Betjent av Sterling

1 %oksen 492 kr

Retur

Reisetid Full fleks Lavpris
1:05 O 1692k ® 492k
1:10 O 168zkr O T42kr
1:10 O 18932k O 842kr
1:05 O 1832k O 1192kr
1:15 O 1892k O T4zKr
1:10 O 1682k O 492k
< Dagen far | Neste dag = |

Kabenhawn - Oslo

Tirsdag 28, nov 2006 kI, 07:058
Rute DYTa592 - Lavpris

* Betjent av Sterling

AN Ler

A Wlelem e

éCHIBSTED




When you’ve got all existing classifieds markets on the
site, you need to grow through new products

Year on year revenue growth — 2001/2002 & 2005-2006

91 %
37 %
14 % 19 %
2001/2002 2005/2006 2001/2002 2005/2006
B2B Classifieds* Display/brand
Revenue by product * Cars & Homes for sale
NOK million
9000 14000 ] [ 33500 |
134 900 191 100 264 200 @ other
O classifieds
O brand
26 %
17 % 29 300 23 % 62 100 103 000
2004 2005 2006




So then FINN move on to another strategy

Before transaction

Expdbgiaimsiertibalhse! ftaliiyer mtoréhmavdlets chain

After transaction
Cﬁ(IHIBSTED




So then FINN move on to another strategy

Before transaction

After transaction
é(:HIBSTED




So then FINN move on to another strategy
Fit QA (9GS HbmAg BB RABRM I SNREAKRIRIASH YR HEWire

Before transaction

Display ads
Multi channel publishing
Travelfusion?
Real estate photo

Personell hiring administration

B2B Boat-MC-Agriculture JobRasdiethtal€ar —Bits-& Pieces—Services—Travel-Dating

Safe payment
Deposits
Applicant Testing
Applicant sorting
Apartment planner
Guarantees
Display ads

After transaksjon

Cg(II—IIBSTED



Example: To ensure further growth, FINN real
estate has to go deaper into the value chain

Total value chain

A
~ N

Wanted position

/\

Today’s position

4 N
.m eiendom

C >>

A

T-3 T-2 T-1 TO T1 T2 T3
Time of transaction

éCHIBSTED
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Concept: Apartment planner

» The user will be able to decorate his
apartment live on the web

» Through available furniture, paint, floors,
light sources, kitchen appliances etc, the
user will be able to create the perfect living
Space

» The detailed plan of the apartment will be
made available by the real estate broker

» The apartment planner must be user
friendly

= When the user is satisfied with his plan, |
it can be stored on his/hers FINN-area o -

1 1

» Companies will pay for each time the
user puts their merchandise into the
virtual apartment (IKEA will pay each
time a user chooses an IKEA sofa)

» The goal is to integrate web shops with
the apartment planner

(§CHIBSTED




Concept: Apartment planner
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Concept: Apartment planner
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Concept: Photography and 3D

.m Elendom ding annonser || kartzek

bolig til salgs T avansert sek ]( resultat |[ annonse \I

Tilbake til
annonsen

Bilder
< forrige peste ;-

Lavflyfoto Fasade
3607 Stue & Terrasse
360° Stue

350° Hall

360° Kjekken

360° Bad 1

3E60° Bad 2

360° Soveram
Fasade

Gondolbane

éCHIBSTED



Concept: Photography and 3D

Photography of the land where a new real estate project is planned

(§CHIBSTED




Concept: Photography and 3D

3D image of the project whgn_ finished

(§CHIBSTED



Concept: Photography and 3D
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Concept: Photography and 3D
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=

LD

---------l-------L--l-
' v w

blecket.. --a,

Eirstasidan | Ldgg in annom 5

|saab 9-5 ||EI-J
2
|

Prig fréin ~ 1991
Pris ill v || Arsmodell
e

Utvecklad speciellt || Rékna ut ditt |
fél'Saabégare“_ - pris hél'!g
- kL e

LokalLT: Lagenhetsbranden vid i—"

== |

alla, 4054 || Privat 1 -50 a\-'I
= ]

Idag | ; Saab QI,:
12:20 GQDDD:I ,

== |
Saab QI_,,

Idag
— 135000'
= ]
I,
Idag SAAB *
= ]
12:17 .q..a‘- 109000'
= |
I,
Idag SAAB *
19:11 94000:r3
= ]
I,
Idag Saab 9
11:48 150000I“’
= ]
2
Idag Saab 9
11:28 1100000 5

A

Saab QF

==
Insand av SaJ_,

Pris: 135 g

o BilenI"

vaxelldda:
Bransle: B

2

1_3

Blocket introduced car insurance in 2007.. '@‘

Lges storsta,
[i7) 105 272 singlar m(g
Blockets Begagnatférsakring S& fungerar det
For B nyare dn 20 8r och och under 13 000 mil
Saljaren av Saab 9-5 Aero 250 hk -03 4 The InSU rance COSt €110 - €140
m

B pilen & skyddad mot framtida fel 5

B Gratis prova-pd bilfirsdkring i tre

Omfattning
Platsligt uppkomna skadaor som paverkar,

v Mator

v Granrdr

v Turboagaregat
v Tandsystem

v Kylsystam

¥ Airbag inklusive givare ach
sensarer

® Only valid for cars <15 years and <
200,000 km

®* No marketing for the product except on
blocket.se

qp BIOCKEL. 28 | samaroete med IT

skadefiorsikring AB

v Branslesystem (utom ledningar, filter
och bransletank)

v Klimatanlaggning
v Oliekylare
v Startmotor
v Generator

v Kraftdverforing (vaxelldda och
koppling)

v Styrvixel

v Hydraulpump

v Bromsservo

v’ Styr och reglersystem fir ABS

v Antisladd-, antispinn- och
chassistabiliseringssystem,
inklusive dess styrelektronik
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=

=
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=
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=
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blecket...

Gateborg, Barnartiklar & Leksaker s&ljes

Firstasidan | Lagg in # »
=)

Lo

LoOKALT: Ldgenhetsbrande

@ 1nga pengar i firskott! An

Diapees & Wl |

Detta & en annons fran et?

Insand av FreshMilk 17 mfl

& T

@ Visa pa karta/satel
Diapees & Wipees ar e
modemedvetna faralde

Du far plats med 2-4 bl
ha i skdtvaskan eller rs

M3t 18 % 25 cm
Handtvattas och plantd® 5

Vi erbjuder fakturabetag-2
Kap nu betala om 14 d

I mnsmrimebid bAAcE +0 2

blecket...

Firstasidan | Ldgg in annons | Sdljes | Kopes | Bed

Logga in i din butik "'
FreshMiilk

Freshsdill far tuffa barn i trendiga mammori!

Tritt pa de traditionella barn och mammakléderna!? D h,

hittat ratt.

war ambition &r att alltid erbjuda ett attraktivt sortiment till
priser med mycket kort leveranstid,

1 vart sortiment hittar du alltid det senaste inom barnklader,
marnmaklader, 3kpdsar, napphillare och skitvaskor mm.

Wi kan erbjuda klader frin Kikkid, Koeka, MiniSafari, Nanoou,
Shampoodle, Urban Elk, WYarmiso, Mo Added Sugar, Katvig,
Lodger, Ida T, Stardust, Lundmyr of Sweden, Skip*Hop och |

Mom med fler,

Hos oss kan du &ven bestélla utskick av present il Jul,
fadelsedag eller dop tex. vi slar d3 in varan i exlysivt
presentpapper och du valjier vad som skall st3 p3 paketet.
Leveranstid 1-2 arbetsdagar efter mottagen betalning.

walkommen in i var webbutik alt, besik oss i var butik p3

Kastellgatan 13a Gateborg,

Direktlink hit blocket.sefreshmilk

| Wisar 1 - 50 av 134 annonser |

Butiker: FreshMilk

Idag
09:23

Idag
09:22

Idag
09:19

Rosa/ brun Body fridn Oh Baby Lond

Rosa Prinsess Tofflor frén TinyZone

Diapees & Wipees FunkyMonkey

Butiken

Hantera annonser

blecket...

Eirstasidan | Ldgg in annons | Sadljes | Kipes | Bevaka | Butiker | Kundservice

Butikssupport Installningar

Hantera annonser: FreshMilk

Barnartiklar & Leksaker (f)

Annonser i bu N :
®* A shop cost €650/year
Idag .
mza 5 ® 3125 active shops
L5
e 1551 car dealers
Idag .
R + 1000 other vehicules
. » 574 others
Idag CTUpTTI S P TRTT I T ATy ¥ rroTToTo = o
09:19
Idag Jolly Nappen fran Esska Hantera annons Extrabilder
09:18 ﬂ @
Iaar la Mo Added Sugar bodyn Perfect Hantera annons Extrabilder
19:55 |
Iaar Zebra Trioja frén Mini Safari Hantera annons Extrabilder
19:01
Iaar Skiitvdska Skip*Hop Duo Rosa Camo Hantera annons Extrabilder
18:59
Iaar Camo Tacke Turkos Hantera annons Extrabilder
18:58
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Another growth strategy Is international A |
expansion ﬂ,fﬁ . €.
n" W= ) o
*.! f l‘| N ,___
FinnTech distributes FINN
software to seven European

countries £ ) A
- ¥ o= _.ﬁ' 3 . o~
1; £ ':'" .' ! U g .
25 SR 1085 - [
& - AL 2 . 3 WWW.JOBB24.SE R
.”-":- & Gf | Pzl L i 1\
- A -~ i [Lss,
i - . 'I,Tll L} - \
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http://www.willhaben.at/iad/
http://www.kalaydo.de/iad/
http://www.hebbes.be/hebbes/

To grow through new products, you have to
focus on invention

5. Commersialisation

Measure and Adjust Reach full market
evaluate product product potential
_ Launch I Adapt I Evaluate process of -
product organisation innovation

4. Organisation

3. Production

. 0 Proof of Key Basis for Decide on Get project
2. AnaIyS|S, n|Va.3 concept figures decision further process financed
selection
and. . . S Analyze the Develop ideas Choose most
decision in niva2 market promising ideas

three
stages

niVé.l Register Purify and Group ideas Primary screening
ideas chategorize ideas in clusters of ideas

1 Brainstorm Increase Get output from the Challenge established
1' Creat|0n internly knowledge outside mind sets




To facilitate growth and invention, FINN is
developing FINNopp

Fredrik Schjold
deet

Forside ldeer= Impulser= | | Bokimerker= Honsepter =
Let i kategorier
H KPI

Sok i innsikt Let alfabetisk
| |'ssk! A B c D
| J
Q R
z

Nakkeltall

X Brukerundersekelser
Merkevare
Kjennskap
Kundetilfredshet

Siste publiserte dokumenter Internettutvikling
. Produkt (finn.no)

cCc = m
<

K
S T
£

Regnskapstall
Budsjett
Prognoser
Ukerapporter

|
.|
Brukertall (trafikk)
TNS gallup (ukentlige lister for norske nettsteder)
Resoner (ukentlige lister hele Norden)
WebTrends
TNS metrix
Mest leste dokumenter Livestats/perfmon

. —Blasskula a _
— Forretningsplaner

Per marked

Annonsestatistikk
Standardrapporter fra business objects, eks annonseinngang
Pivottabell

>> Se hele listen
Trendanalyser

Glasskula
Eksterne rapporter

Mest populare nekkelord for impulser

web 2.0 reise konkurrent mObIItelefon
ajax kommunikasjop. tilgjengelighet nettverk
sosial persorjnﬁs eiendom motor

éCHIBSTED



AGENDA
Market trends and strategy update
Norway

Sweden

International

Growth opportunities online classifieds

New concepts online newspapers .- ...

Finance
Outlook _________



AGENDA ONLINE NEWSPAPERS

Overview and main trends
User generated content
Communities

Web-TV

Paid for editorial content



The media landscape Is changing

®* 82% of all Swedes are connected to the Internet
® Today 1.2 million Swedes watch web-TV

® During july 2006 the total amount of blogs passed 50
millions

®* Every second two new blogs are created

® You are the Person of The Year

¢ NHL and NBA have closed deals with YouTube

(§CHIBSTED




International trends in internet usage

User-Generated Content (UGC) - Wikipedia + MySpace +
YouTube Have Moved to Top of Internet User Pack

Total Global Unique Visitors {(MM)

Rank Property 9/06 YIY Growth

Morgan Stanley

1
2
3
4
5
6
7
8
9
10
11
12
13
14
15

Microsoft 505 5%
Yahoo! 481 8
Google 467 11
eBay 237 4
Time Wamer 218 20
Wikipedia 155 110
Amazon 134 9
Fox 303
Ask (0)
Adobe 5
Apple 38
Lycos (3)
CNET (10)
YouTube 2,662
Viacom -

Cg(IHIBSTEl}




Aftonbladet is quick at adapting

No 1.

AFTONBLAﬁET

Mindagen aTom Rm ® L. den 6 December.,

ises i Siwblolm: fov el dr 1o Fodr, balft Ir 5 Sidv, 7 mimader 2 Ride ta ik, Ganie, I tien och whdrieing i
B rae, setbioins s, Montirndy, Seoent B ot af Drotimiagaien sch ' Clora ;‘-';'(" Zinvarks u"m
Norvisadipaim sch Hrvims bod vid itorg,  Awwincer matiages owdest | Linstrimi bod, 64 Wy sbilimg Banbs
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Overview Aftonbladet Nya Medier

Dreamteam

Plus
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Aftonbladet.se has a remarkable position

Unique visits per week

Source: Kiaindex

Sydsvenskan.se
SR.se SVD 1%

49 3%

‘

Aftonbladet.se
50 %

Expressen.se
17 %

éCH IBSTED
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The readers are also reporters

Publicerad: 2006-02-20  Tipsa en van Skriv Ut Textstarlek:
-— \ o S =

71000 Oldsberg var mltt | dramat
Lasarbild

Fran Ingvar Oldshergs balkong kan han se hur polisens tekniler arbetar,
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Key facts Nettby z\ §7 nettby.noy

° Nettby was launched in September 2006 — already market leading community in Norway

° 105 million page views (60% of total for VG Nett)

° 330,500 unique visitors weekly and growing
. 215,000 registered members during the first six months — daily increase of 2,500 members
° Number of simultaneous logged in members compared to previous market leader Blink: 1.5x

Logon percentage compared to Blink
180
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100
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Three levels of communication

Nyheter Finn borger | Grupper Ansikter Mettby MAX  Hj -
| alle | Nettby || Innenriks | Forermesrermom! || Musikk || Film || Litteratur || Sport | # Oter

Fﬁ trE nummer One to many Siste med Max (= Postkasse
' Daghbak

av FHM Nettby - en utmerket arena for a spre S
+ Prlsunn break informasjon é ﬁ]EEteka
pa DVD ) e

[E- Wenner om
Yo Favoritter
[J Filer

ah Linker

for kun 219.-

(+ 39 i porto og eksp.)

Metthy - 27, novermnber, 20042 ay 9136b 31 4

% Mine grupper
@’ Endre profil
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i Byvakt
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EE I )CHIBSTED
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Slik takler du telefonselgere

= Metthy - 27, november, 19:37 av jorunn 41 2
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Hele sesong 1, 6 disker

* nettby.no



Oriented around neighbourhoods

Finn borger Grupper

| Naboer | | Oppslagstavle | | Bilder || Sterste l # Oter
? Nabolaget Molde = Postkasse
Alle dine naboer med profilbilde Dagbok
Maolde har 1747 innbyggere og er Nettbys 21. storste |Bykampen Kalender
sted. 18. Tensberg (1974 borgere) 2 G
e 7 Giestebok
19. Beerum (1923 borgere) E v
| 20. Oslo (1913 borgere) pLEATY
|21. Molde {1747 borgere) [f- Venner om
Chat: |22. Narvik (1715 borgere) oy Eavoritter
[E: mgre og Romsdal (5 palogget) |23. Sandefjord (1691 borgere) 0 —I
: " Filer
Borgere fra Molde sortert etter sist innlogget I Linker
% Mine grupper
" ' @ Mitt nabolag
s e BN
sara343 johnsel d\,rnarnex Ioonz pDStS_]F'f zantrlx maronas1 4 Endre profil
Om du gnsker en karriere
innen nzringslivet, men "
ikke vet hvor du skal » Humgr 9
starte, er en Bachelor fra ’
: " . . el L £
Bl svaret xkiddox _]acksparr varulv anders10 bettag4 ineanita skrewd o

Les mer om \faﬂ StlflilEtl"lHﬂ

= Simplify finding members from your neighbourhood

= Bring the physical and the virtual worlds together

» Planned features
= Local news, user generated as well as aggregated
= Expansion of free classifieds
= Local groups

NCHIBSTED




Business model and expectations

Good operating margin from Nettby by the start of 2007 but small figures
Rethinking of traditional advertising models due to high level of page views (PV)

Four slots: 20% of PV, one week, one price

Fifth slot: Ads sold per demography and priced per page view (model with
most potential)

Sales of special memberships — added functionality for NOK 30 for twenty days
Continued focus on development of ad models and sales

Traffic and membership growth will have an impact on costs

Cg(IHIBSTEI)




International trends Web TV

* USA takes the lead

» "Everybody” uses web-TV
* Online Publishers Association 2006:

- 25% watches web-TV at least
once a week

- News and entertainment most
popular categories

* 5 million people watched Live 8 at AOL

* ABC distributes popular TV series for
free to American online users

* In Europe, Scandinavia is the leader

CchmsTED



Web-TV on Aftonbladet

r SENASTE KLIPPEN  NYHETER NOJE SPORT  LIVSSTIL
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Advertising main source of revenues

o List price top banner ad (NOK) 210,000
® Advertising make up

approx. 87% of revenues

® (Other revenues:

subscription service
Vektklubben and small
other operations

List price top banner ad (SEK) 168,000
® Advertising make up

approx. 80% of revenues

®* Rest comes mainly from
subscription services
Vektklubben and PLUS

2003 2004 2005 2006 2007
@(I HIBSTED




Paid for editorial content — Aftonbladet PLUS

AFTNEENSY PLUS idag

Sk
(3) Aftonbladet
(O Sverige  sRSAM=

\/||<tK|ubb se

. Bilar Bostad
|b|@cket.n Mobler TidnsterNy Singelsajten fér dig!

Fredag 07-03-16

Startsidan E B ”,
MPlus i dag /L(DBE'O QLG/B N
-Nyheter Fé koll pa bm!lupsbestyron ’. : ’

-Sporhladet Ladda ned Stora Brollopsplaneraren
-Mdjesliv
-Bil

-Fdraldrar PLUS It
-Kropp & Halsa e e

-Iat & ¥in
-Mode
-Resa
-Tester

Tjanster
-Biltester
-CD-recensioner
-Filmrecensioner
-Resguider

-Sudoku B ==

-Spel . .

msss 32-t latt-tv i batal
ums pia V | DAta

-Min Plus-sida »pLus Test: Tre budget-lcd mellan 5 500 och 8 000 kronor

-Etbjudanden Centrum, Samsung och Limited Label Latona. Vilken ar mest

_vinnare prisvard?

»Nyheter

rLokala sidor
rSportbladet
rSportbladet Spel
»Niijesliv

rhlick!
rMelodifestivalen
rHvinna
rLasarbladet

wen Syeriges basta Fl-service

Gitehorg »oLus NYPREMIAR: Foli hela sésongen - frén fredagens trénin
Malrmaiund till siindagens tavling | F1-bevakaren Klicka dig runt bland
Stackholm resultat ¥ stall ¥ férare ¥ alla banor!

i samathete med i PLUSEIl

Helsinghory
Jankaping
Karlstad
Linkdping
MNorrkiping

‘MUT“PHT!ENK ’ Hitta virlden i T K 1
)

Sverige. ¥Yinn resor!

veLes Just nul Extra

Dream Team-lag p3

kbpeti
Slutspelskampen.

reros Just nul

Testa Hitta.se's

nummerupplysning
utan kostnad.

»erws Idroth och
kunskap Prova 3
nummer av Idrott
och kunskap fér 159
kr

Plusinformation

We dare to take paid online

In depth articles and service
journalism of high quality

Target group is the most active
internet users on aftonbladet.se

80,000 members and increasing

A direct channel to an attractive
consumer niche

Cﬁ(IHIBSTED




Summary online newspapers

* User involvement is key

* Blogging
* User’s own video clips and pictures
* Communities become increasingly important

* Nettby Norway’s largest online community in 5 months
* Web-TV is growing fast - Aftonbladet and VG take the lead

® Schibsted is in a unigue position

* Create new concepts based on existing strong online positions
* Increase market share in online media usage
* Increase market share in online advertising

Cg(IHIBSTEl}
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Schibsted’s transition

Schibsted ASA

Growth
(NOK million) 2004 2005 2006 04-06

Operating revenues 9 690

9832 11 648 20,2 %

EBITA excl. new projects 940 1140 1397 48,6 %
Share price 20 March year+1 161,00 190,00 268,00
EV/EBITDA excl. new projects 12.6
(Incl only 5.5 months of Trader)
I
Online activities Growth Traditional media Growth
(NOK million) 2004 2005 2006 04-06

(NOK million) 2004 2005 2006 04-06
Operating revenues 568 857

1654 191,2 % 1| | Operating revenues 9122 8975 9994

9,6 % 3)
EBITA excl. new projects 159 338

536 237,1% 2| | EBITA excl. new projects 781 802 861 10,2 % 4

EBITA margin 28% 39% 32%

EBITA margin 9% 9% 9%

—

Transition from a mature business with strong cash flow
to high growth online operations

1) Operating revenues growth 2004-2006 excl. Trader: 146,1 %

3 2) EBITA growth 2004-2006 excl. Trader: 189,3 %

3) Operating revenues growth 2004-2006 excl. Trader: 4,6 %
4) EBITA growth 2004-2006 excl. Trader: 8,0 % CHIBSTED




Development of Schibsted’s online activities

[__]Operating revenues
[ Operating profit (EBITA)

CAGR 99-06:
54%

857

568

352

288

237

195 185 159 190 ng)er
e [ e w .

-171
1999 2000 2001 2002 2003 2004 2005 2006

4 Cﬁ(IHIBSTED




Schibsted has chosen to focus on organic growth

Schibsted’s main assets

Leading edge competence
within online business

Successful Scandinavian

and pan European online Using leading edge

products
competence to grow

Strong print and online new online businesses

brands

Attractive partner for
local media players

5 C§(:HIBSTED




Phases of organic growth

Time Utilize traffic Build traffic Key success
aspect machine factors
I * |dentify segments
<4 [ . .
: _ subite.; « Obtain critical mass
I @ Build traffic sSesam P oo et B
I &5 leboncoin
I § h rir CompraVenta.cc. « Establish leading position
I Document '?3 in targeted segment
I traffic

I ______________________________________ E12: | . . = >

Y
I E * Increase/introduce pricing
@ Capltahze on N/ERINGSLIV
I USErs e TT——
* (] nettby.noﬂIl
1N A

5 é(IHIBSTED


http://www.hitta.se/default.aspx
http://www.20minutes.com/
http://www.nettby.no/

Macroeconomic considerations

GDP growth (%)

0 | | | |

Spain
Sweden
Norway

France

2003 2004 2005 2006 2007E 2008E

Consumer expenditure growth (%)

O P P DN W W S~ b 01Ol

| | | |

Sweden
Spain

Norway
France

2003 2004 2005 2006 2007E 2008E

®* Consumer expenditure supports Spanish outperformance

® Spain leads the European pack in terms of GDP expansion

7

Source: UBS Macroeconomic research

TED
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Fewer households are online in Southern Europe
Online household penetration, 2005

77
74
70
60
53
49
Spain Italy France Austria Germany UK Denmark Norway Sweden
g éCHIBSTED

Source: Jupiter Research



Online advertising has not yet taken off in Southern

Europe
Online advertising revenues per capita, EUR.

30
25
O Norway
20- O Sweden
15+ @ Europe average
O France
10- @ Spain
51 O ltaly
O_‘

2003 2004 2005

9 Cg(II—IIBSTED

Source: IRM



Two axis of expansion

10

Products

New

Existing

® Use current market position to launch new

products {@@
SE:

E[2:'IE):!

NARINGSLIV

sl

® Incremental product development on
existing products

® Launch of successful Scandinavian
concepts in new markets

CompraVenta.co

.t

subite..

il & Cossipa, i Foatfn we. Sadia

leboncoin

Current

New

Geographic markets

C§(:HIBSTED



http://www.willhaben.at/iad/
http://www.hitta.se/default.aspx

Risk management

Schibsted is structuring risk management in the Group, focusing on portfolio management
and investment capacity. Our goal is to:

® Secure an overview of all investment projects

® Secure that all projects are consistent with the Group’s overall strategy
® Secure that, at the time of investment, the right priorities are made

®* Make sure that the portfolio consists of the desired composition of risks

* Make sure that total investments are within the limits of the investment capacity of the
Group

* Improve our ability to execute each project

® Quarterly project evaluation and risk reporting

11 CgfL:HIB&;’rED



Risk profile — criteria

Risk level

Local market presence Low Medium High

* Marketing power
* Market knowledge
» Traffic generation

Market dynamics

* Internet/broadband
penetration

* Use of internet products

» Advertising market —
general/online

Competitive situation

* No clear market leader in
attractive niches

* Price levels in attractive
niches

» Strength and competence of
local players

Hurdle rate
Percent

12 Cg(IHIBSTEl}
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New projects by area of investment
Share of spending in 2007, percent

Offline

projects Online search and

directories

Online
newspapers

International online
classifieds

13 (§CHIBSTED




Project portfolio

Sesam Norway

Sesam Sweden

Internet catalogue — Norway
Hitta.se

Compraventa.com
Willhaben.at

Online classifieds — Slovenia
LeBoncoin.fr

Baltic Online

Web TV Aftonbladet

TV 7

VG TV

Punkt SE

Moi Rajon

15 Minuciu

Aftenposten web

Finn Reise

Mgteplassen

Other

> 30-40 %

> 10-15 %

)\

» 10-20 %
/
3

~ 35-40 %

N

5%

14

Project portfolio 2007

* Project portfolio diversified
across geographies and
niches

 Individual projects could be
closed down without impact
on others

 Some projects are high risk

Cg(IHIBSTEl}



Accumulated costs relating to new initiatives? in 2007

NOK million
450

400
350
300
250
200
150
100

50

0 ) ) )
Q1 Q2 Q3 Q4

Q1: Punkt SE and Sesam show weaker revenues than forecasted

15 C§(IHIBSTE1}

1) Including costs relating to planned new initiatives — additional initiatives could be defined during the year.
Approx. 55 % of total costs are related to online activities.



Three projects with high/medium risk

Sesam
e Online search

* Norway and Sweden
* High risk

Investments 2005 (mill. NOK)
Investments 2006 (mill. NOK)
Total investments (mill NOK)

Budgeted break-even year
Demanded rate of return

TV 7

* Digital television
« Sweden
» High risk

Sesam
53
126
179

2010
18-20 %

Punkt SE
* Free sheet
« Sweden
* Medium risk

TV 7 Punkt SE
0 0
35 51
35 51
2009 - 2010 2009 - 2010
18-20 % 12-14 %

16
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Status high/medium risk projects

®* Sesam

* Online search strategically important market for Schibsted

 Traffic development according to plan in Norway and Sweden

 Building traffic in cooperation with other Schibsted sites - vg.no especially important
» Slower than expected ad sales

« TV7

* New TV channel launched on 9 October in digital network
» Aftonbladet concept — focus on entertainment and news

» Covers 56% of Swedish population

» Slower than expected ad sales

* Punkt SE

» Good readership figures and good coverage in Gothenburg/Malmo
» Slower than expected ad sales
» Expected operating net loss after synergies of SEK 80-100 million in 2007

17 Cg(IHIBSTEl}



IT in Schibsted has traditionally been totally distributed.
This was becoming a corporate challenge with the
Increasing importance of IT within the media industry

Future target

Past situation

e There is a large number

18

of subsidiaries with local
IT organizations — IT
close to business

Due to decentralized
responsibilities, synergy
effects may not have
been utilized

Traditionally a low level of
structured cooperation
between the subsidiaries
onIT

Leads to different
technologies, processes
and governance of IT

Challenge

* A growing shift to digital

channels in media

* |IT is becoming more and

more central for future
media products and
channels

Increased focus on
cooperation and reuse of
proven concepts within
Schibsted

Increased competition
within traditional media
requires more focus on
cost efficiency and
synergies

Focus on flexibility —
change is the norm

Build a flexible network
of strong competence
centers with excellent
and efficient knowledge
sharing

Improve cost efficiency
by leveraging joint
sourcing potential

Joint investments in
security, methodology
and key applications

Fast delivery of solutions
through high quality
development processes

Cg(IHIBSTEl}
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Disposal of assets Q1 06 — Q1 07

NOK million

| 171 | Non-core assets still in BS:

334

» Schibsted Trykk
(printing plant)

1325 *A 55
(VG office building)

3150

«Jenagade
(building in Copenhagen)

1150

| 170 |
Property TV 2 TV4 Building  Other Total

20 Cgcﬁ IBSTED



Net interest bearing debt (NIBD) / operating profit

Isolated effect from
Media Norge deal

(EBITA)
3,5
2,3
1,7
0,9
0,6
2004 2005 30.09.06 2006

21

After a possible listing of
Media Norge, Schibsted
will reduce its ownership
stake to 50.1% by way
of a secondary sale
and make a down-
payment of
approximately NOK 1
billion of its debt.

Cg(II—IIBSTED




Financial capacity

NOK million
1 452
664
3692 4 356 5 808
Current NIBD at 3.0x NIBD at 4.0x
NIBD EBITDAD EBITDA?

22

Note: Calculations based on EBITDA 2006 (NOK 1,452 million)

1) Financial covenants of syndicated loan facility allows NIBD/EBITDA of 3.0x
2) Financial covenants of syndicated loan facility allows NIBD/EBITDA of 4.0x for four quarters

Schibsted has
additional loan
capacity of approx.
NOK 2.1 billion
given the covenants
of the loan facility

Trader Classifieds
Media process
demonstrated
strong financing
capacity and
flexibility

Cg(IHIBSTEl}




Balance sheet

23

(NOK million)
Non-current assets
Current assets

Total assets

Equity

Non-current liabilities
Current liabilities

Total equity and liabilitites

As of Dec 31
2006 2005
11 888 5 667
4 661 2 268
16 549 7 935
5169 3221
3052 1 950
8 328 2764
16 549 7 935

C§(:HIBSTED




Balance sheet

NOK million
As of 31 Dec
(NOK million) 2006 2005
Non-current assets—— Deferred taxes 289 311
Current assets Intangible assets 8,049 1,406
Investment property 139 198
Total assets Property, plant and equipment 2,070 1,931
Investment in associated companies 1,164 1,584
_ Long-term investments 81 137
Equity Other non-current assets 96 100
Total fixed assets 11,888 5,667
Non-current liablilities 3 052 1 950
Current liabilities 8 328 2 764
Total equity and liabilitites 16 549 7 935
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Cash Flow / Investments
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(NOK miillion)

Cash flow from operations
EBITDA

Operational investments
Shares and other holdings

Total investments

Interest bearing debt

Net interest bearing debt

2 605
1452

498
5 200
5 698

6 010
3 692

As of Dec 31

2005
1255
1321

363
693
1 056

1571
839

2004
1 044
1 316

215
1 130
1 345

1831
1242
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Cash flow

26

(NOK million)
Profit (loss) before taxes
+ Depreciation and amortisation

+/-Net changes in pensions
+/-Income from associated companies
-Taxes payable

Cash flow from operations
Sales losses/(gains) non current assets
Change in working capital

Cash flow from operating activities

Cash flow from investing activities

Cash flow before financing activities

As of Dec 31

2006 2005
2413 1177
456 353
(29) (8)
(47) (37)
(188) (230)

2 605 1 255
(1 731) (371)
(53) 100
821 984
(2 873) (190)
(2 052) 794
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Key figures 2006

NOK million

Hftenpoften
Bergens 28 Tidende

Seorelandsvennen

&
L

Stavanger Aftenblad

TotalV

Revenues

2 267

947

417

654

398

4 683

27

1) Excl. eliminations.

PRELIMINARY

Operating profit (EBITDA)

205

162

67

105

165

704
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http://www.finn.no/finn/?WT.svl=headerleftlogo

PRELIMINARY

Media Norge key figures 2005-061)

NOK million
Revenues Operating profit (EBITDA)

2005 2006 2005 2006
Hftenpofien? 2 154 2 264 208 198
Bergens 428 Cidende 860 947 166 162
Sedrelandsvennen 363 417 61 67

& [

Stavanger Aftenblad o7 654 111 105

" | finn) 267 401 121 165

TotalV 4218 4 683 666 698

CchmﬁTED

1) Based on figures reported by the media houses. Not consolidated.
2) Aftenposten Group excluding FINN.
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Shareholder policy

®* Maximize shareholder return through long-term growth in share price and dividend

®* The Board of Directors will seek to obtain a pricing that to the best possible extent
reflects the long-term profit generating capabilities of the group

® Schibsted’s capital structure should be sufficiently robust to maintain the financial
flexibility required by the group’s growth ambitions

* A stable dividend increase combined with a potential share buyback is regarded as
appropriate measures to adjust the capital structure

* A stable dividend payout ratio over time that should be 25-40% of the cash flow per
share

® Share buybacks should be carried out over a period of time in the market to adjust the
capital structure in line with overall financial targets

- Cg(IHIBSTEl}




Dividend and share buybacks
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The Board proposes dividend of NOK 5.00 per share:
* An increase of 18% over the 2005 dividend (NOK 4.25 per share)
* 13% of the cash flow per share
* 15% of earnings per share (EPS)

Share buyback will be considered in order to adjust capital structure

Schibsted intends to continue the current practice with share buybacks in
the market over a period of time

Share buybacks allows the group to maintain its financial flexibility in a
growth phase
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Dividend development 1994-2006

NOK per share

Dividend policy
* Steadily increasing dividend following 5,00
increased profits

* Both dividend level and repurchase of 4,25
shares will be seen in relation to
strategic alternatives

3,25
3,00 CAGR 94-06:

13%

2,00 2,00 2,00

1,75 1,75 1,75

1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006

31 C§(IHIBSTE1}



AGENDA

Market trends and strategy update
Norway

Sweden

International

Growth opportunities online classifieds

New concepts online newspapers .- .-

Finance



Outlook

Good advertising markets, especially online

Investments in organic growth on approx. same level in 2007 as in 2006

* Operating loss of approx. SEK 80 -100 million from free sheet Punkt SE

* Operating loss from Sesam and TV7

Good revenue growth for online classifieds

Cost reductions and online growth for VG

Circulation decline and investments in new initiatives for Aftonbladet
Expected continued revenue decline on print for international classifieds

Improved operating profit for paper editions of 20 Minutes, increased
iInvestments online
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"Shaping the media
of tomorrow. Today”

Schibsted aims to become the most attractive media
company in Europe. This means that we have to change just
as radically and quickly as the market in which we are
operating. Only then can we live up to our promise of shaping
the media of tomorrow — today.
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